
HOW TO USE THE RIGHT METRICS TO MAKE YOUR MEDIA 
RELATIONS INITIATIVES MORE SUCCESSFUL   



“The single biggest problem 
with communication is the 
illusion it has taken place” 

 
- George Bernard Shaw 

#prnews 



Methods of creating a media relations program 
to achieve your goals 

1. Relationships are essential in any media 
relations strategy  

 
2. Understand leadership’s objectives 

 
3. Leverage digital content 

 
4. Measure “success” 

 
 
 #prnews 



Relationships with media 
Build 

relationships first 
and foremost – 
you never know 
when you will 

“need” a 
journalist.  Case study 1: NRF’s dramatic and 

controversial Thanksgiving weekend results 
2014 
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Understand leadership’s objectives 

Don’t get lost in the clutter. A clear goal produces 
results. Case study 2: NRF CEO California Apparel 
News Q & A 

#prnews 



Leverage digital content 

The conversation oftentimes should or has to 
extend beyond the press release. Casey study 3: 
Retail Jobs Week #prnews 



Measuring “success,” think small 

Evaluate 
success on 
case by case 
basis. Case 
study 4: NRF 
award winners 
and media 
pitching    
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To wrap up…. 

 Create meaningful relationships that not only serve you, 
but ones that let you serve the reporter’s needs 
 

 Listen to leadership, guide them in right direction and 
execute before spinning your wheels too much 
 

 Leverage your website, blog, twitter or publications that 
accept bylines to extend your message life cycle 
 

 Even small, targeted mentions should be considered 
successes – we can’t always get the front page, Today 
Show, NBC News coverage we want.  
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