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A whopping 68% of CEOs have no 
social presence whatsoever on the 
five social networks. 

CEO.com 2014 Social CEO Report 
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Peter Aceto, the CEO of Tangerine, recently 
said in The Globe and Mail, “I would rather 
engage in a Twitter conversation with a single 
customer than see our company attempt to 
attract the attention of millions in a coveted 
Super Bowl commercial.” 

@jajoseph #prnews 

http://www.theglobeandmail.com/report-on-business/careers/leadership-lab/is-leadership-ready-for-the-social-age/article21244546/


@jajoseph #prnews 



Show Me the Stats 
1. SOCIAL CEOS MAKE BETTER LEADERS 
Between 2012 and 2013, the perception that C-Suite and executive participation 
in social media leads to better leadership increased from 45% to 75%. 
 

2. SOCIAL CEO ENGAGEMENT LEADS TO BRAND TRUST 
Roughly two-thirds of UK respondents and nearly three-quarters of US 
respondents believe that a company whose C-Suite executives and leadership 
team use social media to communicate about core mission, brand values and 
purpose is more trustworthy. 
 

3. SOCIAL MEDIA IS MODERN PR 
Over 2/3 of US and UK respondents agree that social media has become 
an essential aspect of PR and communications strategy for C-Suite 
executives. 

BRANDfog’s 2014 Global, Social CEO Survey surveyed 1000 US and UK employees in diverse 
companies. The companies surveyed ranged in size from startups to Fortune 1000 companies, 
and spanned various industries. 
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Choose the Appropriate 
Platform 
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Share a Balance of Topics 
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Leverage Social for Other 
Environments 

 



Don’t Be A Robot 
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Offer To Help 
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Managing the Angry 

@jajoseph #prnews 



General Tips 
• Ignore hostile 

comments, but respond 
to legitimate concerns 

• Direct volatile or 
sensitive to a non-
public channel 

• You can't delete your 
way out of real issues 
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Address the Comment Efficiently 
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Be Authentic 

#prnews @jajoseph 



Offer An Incentive 
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Know When You Are 
Fighting a Losing 

Battle 
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Train the C-Suite-Takeaways 
• Choose appropriate platform 
• Share a balance of topics 
• Leverage social  
• Don’t be a robot 
• Help! 
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Managing Bad Comments -
Takeaways 

• Respond to legitimate concerns 
• Address quickly and efficiently 
• Continue conversation on other channels 
• Be authentic 
• Offer an incentive 
• Know when to say “when” 
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