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1) DEVELOPING GOALS 

Social Media Goals 
 

MUST MATCH 
 

Business Goals 

Presenter
Presentation Notes
If the business goals are sales or leads than the social media goals must be set up to match sales or leads. 
Identifying which step in the communications/marketing  funnel social is meant to augment will help achieve a proper set of goals to help your business
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2) DETERMINING APPROPRIATE PLATFORMS FOR BRAND & GOALS 

Social Networks 
 
 

Image/Video Sharing 
Networks 

 
 

Messaging Apps 

Presenter
Presentation Notes
Not all social platforms are relevant for each brand or will meet your marketing goals
Many of these platforms are great at tapping into influencers and popular content creators to have them communicate your message to their audience

Facebook – Best platform for hyper targeting content to the appropriate users, A/B testing creative & messaging, etc.
Twitter – Best platform to engage with users one on one, customer service, special offers, etc.
Linkedin – Best platform to engage a profession-specific audience
Google+ – assists with SEO & discovery through Google, but has little value beyond that for most brands
Instagram – Great at creating desire for brand and products 
Vine – Great for shortform infotainment and entertainment
Pinterest – Great for driving site traffic and sales
YouTube – great for long form engagement, awareness, education, etc.
Snapchat – great platform to reach teenage audience; also good to offer exclusive/hidden content
Kik -  also great at connecting one on one with the younger demo
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3) MATCHING GOALS TO KPIS 

 

Awareness/Reach 
Engagement 

Clicks 
Leads 

Conversions 

Presenter
Presentation Notes
Not all social platforms are relevant for each brand or will meet your marketing goals
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4) CREATING CONTENT TO BEST MEET YOUR KPIS 

Awareness/Reach • Engagement • Clicks • Leads • Conversions 

Presenter
Presentation Notes
Not all social platforms are relevant for each brand or will meet your marketing goals
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5) TRACK KPIS  

Platforms with endemic 
analytics capabilities 

 
 
 
 

3rd party tools 

Listening Tools 
 
 
 
Platform 
Analytics Tools 
 
 
 
Image Analytics 
Tools 

Presenter
Presentation Notes
Not all social platforms are relevant for each brand or will meet your marketing goals
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6) OPTIMIZE STRATEGY & CONTENT BASED ON DATA 

Develop 
Social 
Goals 

Choose 
Appropriate 
Platforms 

Match 
Goals to 

KPIs 
Create 
content Track KPIs 

OPTIMIZE 

• Branding 
• Creative 

• Messaging 
• Media / Ads 

Presenter
Presentation Notes
Not all social platforms are relevant for each brand or will meet your marketing goals
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