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1) DEVELOPING GOALS

Social Media Goals

MUST MATCH

Business Goals
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Presentation Notes
If the business goals are sales or leads than the social media goals must be set up to match sales or leads. 
Identifying which step in the communications/marketing  funnel social is meant to augment will help achieve a proper set of goals to help your business



2) DETERMINING APPROPRIATE PLATFORMS FOR BRAND & GOALS
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Presentation Notes
Not all social platforms are relevant for each brand or will meet your marketing goals
Many of these platforms are great at tapping into influencers and popular content creators to have them communicate your message to their audience

Facebook – Best platform for hyper targeting content to the appropriate users, A/B testing creative & messaging, etc.
Twitter – Best platform to engage with users one on one, customer service, special offers, etc.
Linkedin – Best platform to engage a profession-specific audience
Google+ – assists with SEO & discovery through Google, but has little value beyond that for most brands
Instagram – Great at creating desire for brand and products 
Vine – Great for shortform infotainment and entertainment
Pinterest – Great for driving site traffic and sales
YouTube – great for long form engagement, awareness, education, etc.
Snapchat – great platform to reach teenage audience; also good to offer exclusive/hidden content
Kik -  also great at connecting one on one with the younger demo




3) MATCHING GOALS TO KPIS
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Not all social platforms are relevant for each brand or will meet your marketing goals



4) CREATING CONTENT TO BEST MEET YOUR KPIS

Awareness/Reach « Engagement ¢|Clicks|s Leads ¢ Conversions

Forevermark
Wiritten by UNIFIED SOP: Self Service [?]
Liked - November 25 - @

Discover the Forevermark diamond engagement ring.e
your dreams. http//ow.ly/EPabw

Like - Comment - Share
1 1,113 people like this. Top Comments +

[ 15shares
L Jocelyn Cheung Dararith Jeffrey Kim
Like - Reply - 15 hrs
Jasmin Gutierrez Leo Herrera
Like - Reply - 20 hrs

g% Gertraud Christian Congratulation! You are
*3 engaged!
Like - Reply - 23 hrs

ﬁ Bri Knuckles [E1i&)

L Like - Reply - Yesterday at 12:26am

Stephanie Nunn Brandon Bemard Dino
Like - Reply - December 2 at 11:15pm

o Alexis Keller Katie Gorman
=28y Like - Reply - December 2 at 10:10pm

E Katie Gorman Nice but thats not it lol
Like «+ December 2 at 11:00pm

B | write areply...

Write a comment...
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Not all social platforms are relevant for each brand or will meet your marketing goals



4) CREATING CONTENT TO BEST MEET YOUR KPIS

Awareness/Reach | Engagement » Clicks ¢ Leads ¢« Conversions

- FOrevermark 2o

forevermark

"It doesn't feel normal for us to walk side by
side if I'm not holding his hand."-@tilerpeck
HoldMyHandForever

2 Tiler Peck

*SIET-\r.-E_'-_"’: :-I_agc-l-u'li_-"c, 3“ . m * H ' ' . | m

3:40 PM - 15 Nov 2014
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4) CREATING CONTENT TO BEST MEET YOUR KPIS

Awareness/Reach | Engagement ¢ Clicks « Leads ¢ Conversions

. forevermarkdiamonds Following
1day ago
A wedding band as striking as the love between the
two of you.

les.voyages, gpenny15 tottglobal and 322 off

[ene] forevermarkdiamonds
#weddingwednesday #weddingband #love #diamond
#beauty #flower #ww

= ashleyplusone
@cashusclayg9
onthemoveevents
Very cool

M
ﬁ mommychelly
@_hugo_99

| tweetingburd
i 00

2 i m cashusclay69
. @ashleyplusone okay | see you
. gld71486
' Guuuhhhhh @lexluth22

m sarahweaverr
fehruralraofar

]

groupm
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Not all social platforms are relevant for each brand or will meet your marketing goals



5) TRACK KPIS
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Brandwatch

SOCIAL MEDIA MONITORING

urnmetric " ‘

Simply Measured

Platform 3rd party tools

Analytics Tools

CURALATE E Image Analytics
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Not all social platforms are relevant for each brand or will meet your marketing goals



6) OPTIMIZE STRATEGY & CONTENT BASED ON DATA
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