


VISUAL STORYTELLING 

▸ Strong, central protagonist 

▸ Conflict/change creates drama 

▸ Protagonist’s choices/actions reveal character 

▸ Creates emotional connection and understanding for 
audience 

▸ Narrative helps us understand and make sense out of 
the world — reveals a central truth 
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BRAND STORY 
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PREVALENCE OF SM  
B2C CONTENT DISTRIBUTION  

4 #prnews | @mjfancher 
 



VISUAL CONTENT GREATLY 
INCREASES ENGAGEMENT 
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WHY DOES VISUAL  
MEDIA ENGAGE? 

▸ Visual content is snackable 

▸ Behavioral research shows most people  
process visuals faster that text 

▸ Images help reduce word count 

▸ Visual grab attention and create interest 
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ABOUT PINTREST 
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PINTREST STORY TIPS 

▸ Pintrest stories are non-linear, and more about themes and  
character studies than classic narratives 

▸ Keep themes and boards as specific, focused and  

▸ Use high-quality imagery; show brand personality, humanity,  
and humor  

▸ Remember, you can tell your story with a range of elements — video, 
quotes, infographics, resources, testimonials — not just photos 

▸ 70% of brand engagement on Pintrest is generated by users*— so be 
alert to possible new user storylines and ready to reward 
engagement. 
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*Digitas 
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PINTREST: L.L.  BEAN 
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PINTREST: LOWES 
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ABOUT INSTAGRAM 
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INSTAGRAM STORY TIPS 

▸ Look for ways to build story arcs and events into 
your narrative and editorial calendar; build 
suspense, offer insider treats and tips 

▸ Encourage conversation, @mentioning, 
comment & offer incentives and rewards for 
followers who bring UGC; use fun & creative 
#hashtags, merge the online & offline 

▸ Filters and typography add artistry & interest 
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ABOUT SNAPCHAT 
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SNAPCHAT STORY TIPS 

▸ Snapchat is not about artsy photos — it’s about 
authentic moments 

▸ The voice of the brand must come through 

▸ Great venue for sneak peeks & inside info 

▸ Building brand loyalty 
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SNAPCHAT: MCDONALDS 
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SNAPCHAT: GE 
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TELL YOUR STORY 

▸ Visual content is no longer something that 
makes brand marketing stand out; it’s expected 

▸ Story is still the gold standard for 
communicating about brands 

▸ Be true to your brand character — within and 
across channels 

▸ Be personal — have a little fun 

▸ Above all — LISTEN & LEARN from your 
followers every day 
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