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Presenter
Presentation Notes
This presentation from will focus on a 2014 Mayoral Candidate Forum hosted by AARP DC on October 9, 2014. AARP DC is a state office under the AARP umbrella



 
www/aarp.org/dc      

 

@bcscomm/ 
@AARPDC/ 
#prnews 

Presenter
Presentation Notes
AARP DC webpage/blog is the foundation for social media postings



AARP DC Facebook Page 

@bcscomm/ 
@AARPDC/ 
#prnews 

Presenter
Presentation Notes
AARP DC Facebook page refers back to webpage/blog



@AARPDC Twitter Page 

@bcscomm/ 
@AARPDC/ 
#prnews 

Presenter
Presentation Notes
Twitter feeds refer back to webpage/blog



AARP DC Mayoral Forum Blogpost 

@bcscomm/ 
@AARPDC/ 
#prnews 

Presenter
Presentation Notes
Overall structure of a blogpost promoting a media event. The AARP DC Mayoral Forum was open to the general public and was pitched to the media.



Forum Blogpost Structure 

@bcscomm/ 
@AARPDC/ 
#prnews 

Presenter
Presentation Notes
Mayoral Forum Blogpost (Pt 1):  Set up the blog post similar to a media advisory



Event Logistics in Blogpost 

@bcscomm/ 
@AARPDC/ 
#prnews 

Presenter
Presentation Notes
Mayoral Forum Blogpost (Pt ): Include logistics and contact information as a part of the blogpost



Target Reporters and Groups 

@bcscomm/ 
@AARPDC/ 
#prnews 

Presenter
Presentation Notes
Target reporters and groups by leading with their Twitter handle. Lead handles should be preceded by a period ( . )



Retweets for Mayoral Forum 

@bcscomm/ 
@AARPDC/ 
#prnews 

Presenter
Presentation Notes
Retweets add value to the Twitter promotion



Mayoral Media Outreach Results 
• Attendance by seven reporters and 

photographers (A cross-section of 
mainstream, ethnic & neighborhood media.) 

• Pre-event announcements on local ABC and 
NBC affiliates 

• Photo in Washington Post 
• Article in DC Chronicle (neighborhood 

newspaper) 
@bcscomm/ 
@AARPDC/ 
#prnews 



Pre-event Coverage  
(NewsChannel 8 and NBCWashington) 

@bcscomm/ 
@AARPDC/ 
#prnews 

Presenter
Presentation Notes
Local television network affiliates announced the AARP DC Mayoral Forum the morning of the event.



Washington Post  

@bcscomm/ 
@AARPDC/ 
#prnews 

Presenter
Presentation Notes
Photo from AARP DC Mayoral Forum appeared in the Washington Post.



District Chronicles 
(Neighborhood Newspaper) 

@bcscomm/ 
@AARPDC/ 
#prnews 

Presenter
Presentation Notes
Coverage in the District Chronicles, a Washington, DC neighborhood newspaper.



Tips to Remember 
• Research Twitter handles for implementing 

your social communications strategy 
• Remember to create a unique Hashtag for 

your program/event 
• Create a blogpost before Facebook and 

Twitter posts; connect to blog URL 
• Some media contacts/outlets require “old 

school” media pitching 
@bcscomm/ 
@AARPDC/ 
#prnews 

Presenter
Presentation Notes
NOTE: When researching Twitter handles, include handles for the venue, reporters, media outlets, community/neighborhood groups, etc. connected to your activity/event. 



More Tips to Remember 
• Do not forget the newspaper photo editors 
• Media are monitoring each other and key 

newsmakers 
• Make Twitter handles and hashtags 

available at your activity/event 
 
 
 
 

@bcscomm/ 
@AARPDC/ 
#prnews 



Twitter “Cheat Sheet” 

Twitter Handle/Hashtag Full Name Notes 
@AARPDC AARP DC State Office   
#AARPDCVote AARP DC State Office election 

activities 
  

@MurielBowser Bowser Campaign Not to be confused with 
@TeamMuriel, handle 
used for Bowser’s City 
Council role 

@DavidCataniaDC Catania Campaign   
@CarolForDC Schwartz Campaign   
#AARPSERCS Indicator for S.E. Region 

activities 
  

@bcscomm/ 
@AARPDC/ 
#prnews 

Presenter
Presentation Notes
Twitter “Cheat Sheet” can be used onsite to further promote. Enough followers my allow your activity/event to “trend.” Print “three up” on 8-1/2” x 11” paper. 



What I Learned 
• Media will contact you, even if you have 

not reached out to them 
• When you direct tweet to a media 

contact/outlet, they will retweet 
• When reporters and photojournalists 

attend your event, they share information 
• Use interns and volunteers to assist with 

research 
@bcscomm/ 
@AARPDC/ 
#prnews 

Presenter
Presentation Notes
Example: C-Span contacted AARP DC even though they were not pitched. C-Span monitored Mayoral candidates and other media outlets. Interns and volunteers can research Twitter handles
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