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Measurement at work in the Real World  
Using Data Insights to Develop Relevant Content Marketing 

Strategies  



Decision to 
Move 

Planning the 
Move Packing Moving Day Unpacking 

Nervous about 
moving to Seattle!  

I need HELP Moving! So 
STRESSED  

I’m OVERWHELMED 
… too much stuff! 

Today’s the Day. So 
EXCITED! Let’s do this!  

EXHAUSTED…wish my stuff 
would unpack itself  



Decision to 
Move 

Planning the 
Move Packing Moving Day Unpacking 



• Utilize User Generated 
Content  

• Relevant and 
Searchable content 



Decision to 
Move 

Planning the 
Move Packing Moving Day Unpacking 





 Of traffic comes from Search  
Of Social Referrals come from Pinterest  

Average daily Views 
increase in referrals to U-Haul websites  

Revenue generated by referrals 





#uhaulfamous 



How it works 

• http://youtu.be/htGOIAtKRWw 
 

http://youtu.be/htGOIAtKRWw






#uhaulfamous 

Social 
Media  

PR/Media 

In Store 
Promotion 

Online 
Promotion 

Email 
Marketing 





• Generate Awareness 
 
• Increase Photo 

Submissions 
 
• Grow Community 

engagement  

• Mentions, Referrals, 
Reach 

• Photo Submission 
Count 
 

• Social Fans, 
Engagements (shares, 
likes, clicks) 





 Photos submitted for U-Haul Famous Day  
Increase over average daily submissions.  

Average daily social engagements 
increase in uhaulfamous.com website visits 

Average daily mentions on social media  
Positive Campaign Sentiment  
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