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Extending Brand Messaging 
Go Beyond Your Twitter Handle   

@FlowersComm 
#PRNews 

Join Existing 
Conversations 

• Identify relevant hashtags 
• Make meaningful contributions 

Create New 
Conversations 

• What does your audience talk about? 
• How do they talk about it? 
• Create a relevant conversation 



PRo Tip: Make Your 
Hashtag Visible 

Consumers won’t engage 
with you if they don’t know 
how – help them visualize 

your hashtag, to drive 
engagement 
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Targeting Demographics 
Learn How Your Target Communicates 

One Size Does 
Not Fit All 

Integrated Approach  
Identify the platforms that your audience 
uses and integrate them in your strategy. 

Talk the Talk 
Study how your consumers communicate 

to create an authentic brand voice. 
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PRo Tip: Understand 
the Voice 

Make sure you 
communicate in a credible 

voice by researching, 
reading and listening to 

how your target audience 
communicates 
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Leveraging Influencers 
Tap Into Other Relevant Consumer Networks 
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Influencers can shape public opinion on social media, 
and a retweet or repost from them could be the key to 

take your social media content to the next level.  

Proactively identify online influencers 
relevant to your brand or campaign.  

Engage influencers who organically align 
with your brand personality and objective. 
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PRo Tip: Think Beyond 
Celebrities 

If your reach is regional, 
consider aligning with cost-
efficient influencers such as 

local DJ’s, relevant 
personalities, local bloggers, 

etc.  



Visuals, Visuals, Visuals 
A Picture is Worth a Thousand Words 
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IMAGES SHAREABLE 

Post Short Videos  
Consumers engage with videos – make them short and impactful 

 
Think mobile when you think video – looping videos or 15-30 second videos  



PRo Tip: Be Mobile Friendly 
71% of people use mobile devices to 
access social media*, so create images 
with dimensions that easily fit on 
Instagram  
*According to Adobe 2013 Mobile Consumer Survey 
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Key Takeaways 

Go Beyond Your Twitter Handle 
Find and engage in conversations your audience is partaking in 

 
Emulate How Your Target Communicates 

People like genuine engagement, so use the correct language 
 

Tap Into other People’s Followers 
Identify influencers and have them serve as brand ambassadors 

 
A Picture is Worth a Thousand Words 

Great content can only be taken to the next level with great images 
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