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TRANSFORMATIVE COMBINATION 

 

The combined 
businesses will offer 
integrated visibility, 

connectivity and mobile 
solutions for key 

verticals including retail, 
healthcare, 

manufacturing and 
transportation 

#prnews 
@ThereseVanRyne 

http://www.google.com/url?sa=t&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAQQjRw&url=http://sac.unm.edu/&ei=RFYmU6ugE-yA2QWnloCICg&usg=AFQjCNHVIYgRNyO6vdjac7iU12ICsQw5yw&bvm=bv.62922401,d.b2I


3 

AGENDA 

#prnews 
@ThereseVanRyne 

• Business alignment 
• Campaign integration 
• Sales enablement  
• Measurement 
• Reporting 
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IDENTIFY/ALIGN ON OBJECTIVES 

#prnews 
@ThereseVanRyne 

• Extend WLAN use case 
• Show solution in action 
• Leverage third-party 

endorsement 
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LA CAGE CASE STUDY 

#prnews 
@ThereseVanRyne 

http://www.google.com/url?sa=t&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAQQjRw&url=http://sac.unm.edu/&ei=RFYmU6ugE-yA2QWnloCICg&usg=AFQjCNHVIYgRNyO6vdjac7iU12ICsQw5yw&bvm=bv.62922401,d.b2I


6 

ACTIVE PROMOTION… 

#prnews 
@ThereseVanRyne 
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…ACHIEVES POSITIVE RESULTS! 

#prnews 
@ThereseVanRyne 
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SALES INFLUENCE 

#prnews 
@ThereseVanRyne 

• Include unique URLs for all 
PR/AR content 

• Conclude all content with      
“call to action” 
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MEASUREMENT 
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SHARE WIDELY 

#prnews 
@ThereseVanRyne 

• Leverage content as sales 
tools 

• Work with sales to identify 
best ways to share content 

• Customize to use in 
multiple regions 

• Think ahead for economies 
of scale 
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BUSINESS IMPACT 

#prnews 
@ThereseVanRyne 

• Merchandise results with 
business focus 

• Use customer-focused 
language  

• Measure media pick-up and 
sales use 

• Keep results concise and      
data-based 
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KEY TAKEAWAYS 

#prnews 
@ThereseVanRyne 

• Identify/align on objectives 
• Set right expectations 
• Ensure integrated campaign 
• Capture results promptly   
• Share content widely 
• Show business impact 
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QUESTIONS? 
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