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To determine If we are successful.

If yes, should we stay the course?
If no, how can we improve the experience or content?

Show our value.

Stakeholders need to understand why this is a critical
Investment of time and resources.

To prove the impact.
Did we move the needle in perception, reputation or
awareness of our company and its products/services?
Can we seek additional resources to maintain or increase
our time spent on the project?
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Prudential signs pension transfer agreement with Bristol-
Myers Squibb

Bristol-Myers Squibb announced today it will setfle $1.4 billion in
pension obligations through the purchase of a group annuity contract

» more
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Prudential signs pension transfer agreement with Motorola
Solutions
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Programs for working mothers
integrate family and work,

attract and retain top talent
To Maureen Corcoran, helping working
moms integrate family and work

lly is a way to attract and retain
tc;p talentin today's competitive
marketplace, which is important to an
organization’s success. "Women now
make up 50 percent of the workforce,”
says Corcoran, vice president, workflife

and health at Prudential. s
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U.S. Based Businesses
Agency Distribution, Annuitiss, Retirement, Group Insurance, Life Insurance.

Linda Fung
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FEATURED RESEARCI
Contact: Josh Stoffregen e
Phone: 873-802-3396 Central Bank FX R Ad
josh.stoffregen@prudential.com entral Bani eserve Adequacy
Prudential Fixed Income's Jurgen Odenius writes that metrics indicate
Contact: Menigue Reuben b FX reserve holdings are adequate in most emerging markeis. » more
- 573-802- =
Phane: 573 ?202 ;?-ﬁd a1 Download PDF which have been strong relative
monique.reuben@prudential.com performers in 2014 and in recent years,
as we believe the U.S. relalive economic

Annuities and women's issues

) Sepemver 2014 advantage is likely to be
Contact: Lisa Bennett e ; )
Phope: 973-802-2894, China's Challenging Road Ahead tained. However, we would lighten up.
h; “ne ldev ":m, , , , , , / / / / / - Gerwin Bell, Mani Sabapathi and Aayush Sontnalia say that Chin's on U_S. small caps on price strength in
economic transition represents a monumental challenge. » more favor of large cap stocks.
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Prudential Fixed Income 4Q Outlook

Frudential Fixed Income says that although continued econemic progress in the U.S. is keeping the prospects
for 2015 rate hikes front and center, the overall muted global growth picture is likely to keep long-term interest
% | rates low and range bound for some time to come. While the likely duration of the current correction in spread
product is difficult to estimate, given investors’ desire for income and the relative stability of fixed income
products, the search for yield is likely to resume in due time, leading to significant outperformance by spread
product, particularly the higher-yielding sectors, such as high yield corporate and hard currency emerging
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John Praveen expects bigger gains in global stock markets in

Nov 3 |
the second half of 2014 2;;4 . Newsroom
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Global stock marksts should post bigger gains in the second half of 2014
after modest gains in the first half, according to Jehn Praveen, chi
investment strategist for Prudential International Investments Advisers.
Expected improved GDP growth, stabilizing emerging markets, further
European Central Bank easing, fresh stimulus frem the Sank of Japan,
additional mini-stimulus in China and the Fed keeping U.5. rates low into

2015 should fuel stock market gains in the second half. Media Contacts Executive Blos Multimedia Research

Praveen sees interest rate trends remaining a huge factor boosting
markets. "The interest rate tailwinds that lifted stock markets up last year
and the first half of 2014 will continue to provide suppert te the stock
markets in the secend half,” he said at Prudential's recent Global Markets &
Econamic Outlook media brisfing in New York City. Globally, carparate
earnings ranging from 8 percent to 10 percent should also help to drive
markets higher.
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Thought Leader of the Week: Maureen Corcoran

Eraveen said he expects bond vields to rise, given improved global arowth led by the U.S. and the U.K., and the Fed
ending guantitative easing. There could be a limit te that increase, though, in the face of further casing measures by the
European Central Bank, low inflation and safe haven demand amid fresh tensions in Irag.
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Programs for working mothers integrate family

Interested in mere infermation? Watch John's cutlock video frem the media briefing and follow him on Twitter: and work, attract and retain top talent

@prustrategist. Want to speak with John? Contact Theresa Miller.

Tw Maureen Curcaran, helpng werking moms -:l:uw.e amily and work
way to attract ard retain top talent in today's competitive
T success. “Wornen now
says Corcoran, vice president,
"|I|! and Iy :al h at 3|U.I=| L "Creating pohoes and programs and a
ure that supi e in achigving beth their :ersoral and
professicnal guals has never been more importan.

Please read this important information.
Contact(s):

Theresa Miller
phone: 973-802-7455
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“We know that being hame for dinner or attending a £nilE's SpArting event is an impartant part of life,” Co
“The more companies can do to help working moms and dads effectively meet their work/life needs, the
& win-win for the company and the employee.”

4 rumber of programs Prudential affers have been sited far excellence by Warking Mather magazine, induding its child
care and adult care benefits, flexible work arangements, career develcoment apportunities and banefits for new
mathers.
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Launched in April 2008 to replace static PDF
postings of news releases.

We wanted to “tell our own story” not only
through traditional press releases but also by
posting featured stories on company news and
market commentary by subject matter experts.

Increase our exposure online (clickable hits)
and enable news releases to be easily searched
from our own webpage.

rucential’s Online Newsroomn



Allows us to reach not only journalists, but

bloggers, social media users, employees and
the general public.

Provides journalists with media contacts,
Information on subject matter experts,
research, multimedia and more.

Measurement and analytics key drivers
In changing look, feel and function
of website over the past 6 years

Pruadential’s Online Newsroomnn



How often do you visit a
company/organization online newsroom?

Never E 5.49%

onee sk - o

Every day 26.43%
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hy the Newsroom is critical
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What: determine a desired output or
outcome (metrics)

Who: specify one or several target
audiences

How much: denote how much the
metric should change to be successful

When: stipulate a time-frame in which
the objective is to be achieved

Guidelines For Setting Measurable Public Relations Objectives: An Update
By Forrest W. Anderson, Linda Hadley, David Rockland and Mark Weiner
Copyright © 2009, Institute for Public Relations

www.instituteforpr.org

eps to measurement



Have we established and maintained an
effective medium to tell our
company’s story for not only journalists
but other stakeholders?

Have journalists viewed and used content on
our site? Did content lead to interviews or
background information?

Have we increased visibility and awareness of
our content, and therefore our products and

services?



Do your research.

We reviewed studies to understand what
journalists would like to see in our Newsroom
and asked a target audience of journalists
whether we created a site that worked.

We also identified other groups that our
Newsroom would reach such as bloggers, social

media users, employees, general public and
other influencers.

Both of these helped frame the content and
what we would measure — number of clicks,
usage and return visits to the website.

“ o s - 2 ou =
2. laraetc auaience



Have we met the desired output?

This number may change. We adjusted In
the first few years after seeing rapid growth.

If not purely “data,” how can you define
success for a Newsroom?

Content is used for pitching and leads to
placements.

Content is linked in or used within news articles
Requests for interviews coming in from website.

5. What Is success?



How long to make an evaluation?

This depends on every organization’s overall
public relations strategy as well as individual
goals.

Example: We measure every quarter, and then
take look-backs over the year. We also measure
after certain campaigns.
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Experienced rapid growth.
In first six months of launch, we went from

1,000 unique views a month to more than
12,000.

Return visits steadily increased.
Unique visitors kept returning to the site for

new information on a regular basis.
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Became a source of content.

Our content was

used and/or linked

to from media
websites.

We experienced

growth from search
engines and feeds.

I Home

Today's top stories Webcasts IN Events

Tuesday, Nowember 2, 2010

[nvestmentNews

The Leading News Source for Financial Advisers

Investments Broker-Dealers

Special Report
Market Intelligence

The big picture » What1o watch »

Your Practice
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FAST FACT How did data metrics help us?
Not saving enough Retirement redefined

401(k} participants’ average account = - e ® We Iea rned OU I' featu red StOFIES =
balance is falling—and isn’t enough to E UdE'T't'al ch.r:rs bIUEp'.mt .mr . . n . "
generate significant retirement income recasting defined contribution plans (more) es peC|a I Iy Ret' rement Leads —_

Americans hold on to life insurance were We”_recelved -
Even when money's tight, new study shows
(more)

How did we react?

-  We created an editorial calendar,
expanded to a Thought Leader of
the Week series & increased
volume of featured stories.

Source: Employee Beneflt Research Institute, 2008,

“ Media Contacts Executive Bios Multimedia Research Opinions

FEATURED ARTICLES:
17 Dct 2014 : 27 Dct 2014
Stable value continues its dominance in defined e Programs for working mothers
contribution plans ' integrate family and work,
"5Stable value will continue to have a strong presence in defined attract and retain tl]l] talent
contribution plans™ was the message journalists heard at a media ToM Corco helni ki

| dinner hosted by Prudential on Oct 13 in Washington, D.C. I - n:c_ni“i’;‘:';r;;ﬁ;ﬁiﬁ aﬁgﬁf_’:“ 0
* THOUGHT LEADER OF THE N

01 Dct 2014 WEEK:

successfully is a way to attract and retain

] i1 5 COl
Prudential’s signature series of research on multicultural MAUREEN CORCORAN t,;';_::é?;!g;ﬁ::ﬁ Icf ?,‘,f;?,gﬁtm .
communities showcased at annual journalists' conferences organization’s success. "Women now
Prudential recently met with journalists from the Mational Association of make up 50 percent of the workforce,”
Black Journalists, Mational Association of Hispanic Journalists... , more says Corcoran, vice president, workllife
and health at Prudential. } more




13 August 2014
Higher-yielding fixed income sectors are likely to outperform
as investors continue the search for yield

Interest rates in the U.S. are likely to remain below average for the
remainder of the year, meaning higher-yielding fixed income sectors are
likely to outperform as investors continue the search for yield, Robert
Tipp, chief investment strateqgist for Prudential Fixed Income, said at
Frudentials recent Midyear Global Markets & Economic OQutlook media
briefing in New York.

The U.5. economy is at a position in terms of debt load where it's virtually
unable to respond to low interest rates in the way you would typically see
coming out of a recession, Tipp explained. He noted that the debt load,
combined with other factors, is going to keep interest rates at below-
average levels—under 3 percent—for long-term government vyields in the
LS,

"Low short-term interest rates are going to push investors out the yield
curve; higher-yielding fixed income sectors, on average, are going to
outperform; and you're going to see a rollercoaster ride over the next
year or two like we've seen over the last year.”

VIDEO: Robert Tipp on why he believes

U.S. interest rates are likely to remain
below-average for the rest of 2014. Turning cutside the .S., Tipp pointed out that Japan has been in an
extremely low interest rate environment for a long time—10-year interest
rates are about six-tenths of a percent. In Eurcpe, the German Bund is at
about 1.3 percent, and Spanish vields are at the higher end for larger countries in Europe, at about 2.6 percent.

Eurcpe is in a similar place to where the U.5. was between 2008 and 2011, Tipp said. They have record high
unemployment, and are just now recognizing that they need extracrdinarily low interest rates, extended forward
guidance and possibly quantitative easing. So they’re going to be an anchor on long-term interest rates, along with Japan,
for some time to come.

Tipp noted that the summer months are often a time when there’s higher vulnerability to sethacks for riskier asset
classes, particularly equities, making investors more likely to invest in fixed income, which tends to be supportive of the
market.

Want more details on Robert’s outlook for the fixed income market? Watch his cutloolk video from the media briefing.
Want to speak with Robert? Contact Theresa Miller.

Another example of
metrics informing our
content

Our multimedia section
was one of the top
sections users clicked on
and content that had
multimedia performed
better. We understood that
users were looking for
more multimedia content
after including a live link of
our market outlook event
on the Newsroom.

How did we react?

We piloted and continue to
include videos, webcasts
and audio into our
featured stories and to
support research.
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How did anecdotal metrics also assist?

« An expected output was that our

Prudential Retirement applauds Reps. Kind, Reichert for ;
introducing SAVE Act content would help the media team

pitch and also be used by journalists in
their stories.

« This early example shows how we
succeeded, and propelled us to include
digital media in all of our public
relations campaigns.

InvestmentNews

The Leading News Source for Financial Advisers

RETIREMENT: Bill would facilitate
workplace retirement saving

ay 4, 2011 B:01 amET = & 05 &) Recommend
Rep. Ron Kind, D-Wis.. and Rep. Dave Reichert, R-Wash., are seeking to expand
retirement coverage with a bill designed to help small firms set up savings programs. The
Small Businesses Add Value for Employees Act of 2011, HR 1534, would reform rules
governing small IRAs, establish automatic-deferral IRAs, expand the fax credit for small- ...said in an audio
employer pension startup costs, implement lifetime income disclosure requirements for posting on the

pension plans and allow multiple small businesses to offer retirement plans in a pool while : .
B O P company's website.
limiting their liability. These options will provide more workers with access fo a refirement

plan at work, Jamie Kalamarides, senior vice president of retirement strategies and solutions
at Prudential Retirement, said in an audio posting on the company's website. (See related
story.)
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@ Prdential a ;

With the metrics illustrating a
continued high number of unique
THAN YOU THINK ' LA visitors, we made the decision to
i 4 add more visibility by including a
spotlight on our main website:
www.prudential.com
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2 27 Dct 2014
Spotlight it Programs for working mothers
ke integrate family and work,
attract and retain top talent
- Thought Leader of the Week ' ') To Maureen Corcoran, helping working
Maureen Corcoran: Programs for working ms )
6 .lgl1:—: ?sj 1;L|é; 1fai‘"'k;,-hlaicl Sf“ at'a}:l and LHEE:_:I:[EHT LElailrlis :I:LccrtI:Lslggliﬂ'r?éeafilz;l¥c?2tdh':c§r:nd retain

retain top talent top talentin today's competitive

MAUREEN CORCORAN marketplace, which is important to an
organization's success. "Women now
make up 50 percent of the workforce,”
says Corcoran, vice president, workllife
and health at Prudential. b more




Do use examples.

When reporting on your efforts, illustrate how
traditional public relations tactics coupled with a
comprehensive social and digital media strategy
enabled greater reach and visibility.

Do explain the numbers.

Explain in simple terms how you have met your
goals — or missed them. Numbers alone may not
tell the complete story.
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Do understand where your traffic is originating.

When setting up and managing your Newsroom,
determine how you are attracting followers --
Internal versus external, social versus owned
content? This will help tailor your messages and
focus your attention.

Don’t just look at overall numbers.

Determine what specific pieces of content are
most visited to help you plan for the next
campaign.
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Don’t include too much.

Once you have decided what your key metric
should be, focus your report on It.

Don’t confuse the audience.

Jargon, acronyms can take away from presenting
the results.



Measurement tools (such as Radian6) can
help you understand and communicate
your share of voice In social and
traditional media.

Setting up Google Alerts for “as it
happens” notifications.

“Link shortener” services also provide
metrics on how many times and where
online your link Is clicked and shared.

Hools to help vou



Services such as “Add This” that you
embed into your website can help you
determine what content i1s most
“shareable” and where it Is most often
shared.

Google Analytics can provide critical
iInformation on how many visits you
receive and where the traffic is
originating.

Hools to help vou



Questions?

Lisa lurato
Vice President
Digital Media Team, Global Communications
Prudential Financial

@PrudentialNews

www.news.prudential.com
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