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6 (of Many) Reasons to Listen 

1. Target audience research 
 

2. Message preparation and Issues monitoring 
 

3. Identifying online communities/ preparing outreach 
 

4. Engagement opportunities 
 

5. Internal kpi assistance  
 

6. New business opportunities 
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Who do we need to Listen to? 

•Your Brand/ Company 
 
 

•Your Competitors 
 
 

•Your Thought Leaders (internal and external) 
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Listening Contextually 
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Listening goes beyond recording 

and reporting- without context, your 

reports become flat and have no 

strategic power.  
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Listening Analytically 
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Listening needs to go beyond basic 

output reporting – it needs to be 

addressed analytically 
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Number of Mentions 
 
Impressions 
 
Hashtag Use 
 
Sentiment 
 
Top Posters 
 
Facebook vs. Twitter  

 
 

 

? 
 

 

What do all of 

these simple 

outputs 

actually tell us? 
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Listening Qualitatively 
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You gave your Listening context, 
you have approached your 
Listening analytically, now you 
need to give it meaning.  Using your 
context and analytic discoveries 
you now need to approach it 
qualitatively. 
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