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What are we going over?

Facebook’s Leveraging Optimizing
Algorithm Data Content
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Algorithm | The Secret Recipe

Affinity
1. How often a user interacts with the author
2. How often a user interacts with that type of
content

Weight
1. How many interactions a post is getting
2. What type of interactions a post is getting

Time Decay
1. The older it gets the less likely anyone is
going to see it.

-
v
|

ETRANSAMERICA@

@AGungormez ' #PRNews



So What Do People Like and Are
Brands Giving it to Them?
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Algorithm | Share of Different Post Types

« Everyone got the

memo about photos. “
 Everyone wants
people to read the y = Link 30%

® Photo 54%
content they create. ® Status 11%
m Video 3%

®m Cover Photo 1%
w Other 1%

Source: Quintly
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Algorithm | Average Interactions per Post per Type

2183

» Facebook is an extremely
visual platform

» Videos and Photos
outperform all other forms
of content by a significant
margin

 Links are one of the lowest
performers

Source: Quintly
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Algorithm | Why do links get such low engagement?

 Facebook doesn’t count
clicks on your link as a
form of engagement.

 Combine your web analytics and
social sharing analytics with
Facebook’s.

 People don’'t want to leave
the Facebook
environment.

» Hopefully what you're writing is
interesting enough to get them do
SO.

 Facebook doesn’t want
people leaving Facebook.

 Mask your links as a picture post to
have an expanded reach.
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Algorithm | Making Photos Help Your Links

Step 1.

Upload a photo.

Step 2:

Write your
status update
and paste the
link.
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Algorithm | You Could Always Pay

e Boosting a post is lazy. Take
the time and target it right.

 Remove right side bar settings
to save money.

« If your website isn’t optimized

for mobile, don’t run ads on
mobile.
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A balance between saving for retirement and paying off debt is a not a one
size fits all solution. But the earlier you start saving, the more time your money
has to grow. Learn how.
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Post-Graduation Woes: Debt, Credit, Saving?

Like - Comment - Share &r 224 Shares n o

b Michelle Meeker, Rita Daisy, Sagrario Baca and 1,057 others like Top Comments -
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Leverage Data
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Facebook Analytics answers
the 3 W’s of fans:

Who, What, When
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Facebook Analytics | Who is engaging with your content?

YourFans  People Reached People Engaged  Check-ins

The people who have liked, commented on, or shared your posts or engaged with your Page in the past 28 days.
17%

14%
10%
Women
10%
B 60% 65% -
2%
People Engaged Your Fans 0.0677% l -
25-34 35-14 45-54 55-64 BS54+

13-17 18-24

Men o
0.0802% 2,

B 39% 35%
People Engaged Your Fans 6% 6% 8% 9% 9%

* |s the content that you're creating catering to the audience who’s engaging?

* |s the audience who’s engaging the audience you want?
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Facebook Analytics | What are the best post types for your
page?

L4 Are We p rOd u Ci n g the When Your Fans Are Online Post Types TOD Posts from Pages You Watch
posts that our
audience wants?

The success of different post types based on average reach and engagement.

Show All Posts + Reach Post Clicks Likes, Comments & Shares

Type Average Reach Average Engagement
 What type of post is o o
reaching the most
people for us? status s
Photo 97K 9
Link 72K 76

180
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Facebook Analytics | When Are Your Fans Online?

° P OSt CO nte nt Wh e n When Your Fans Are Online Post Types Top Posts from Pages You Watch
yo u r au d I e n Ce IS Data shown for a recent 1-week period. Times of day are shown in your computer's local timezone.
actually on Facebook!
435.9K 436.6K 437.1K 434.5K 435.7K 435.1K 435.6K

« Experiment with
various post times
leading up to peak
traffic times.

« Can you be the first
post they see in the
morning?
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Competitive analysis:

Top competitor posts
Paid promotion insight
When are they talking?

;TRA\'SA\IFRI(A
@AGungormez #PRNews



Competitive Analysis | What are They Saying and is it
Working?

« Are your competitors August 201 201
Winning the war with W o 5 Wells Fargo posted on Facebook.

 Can your brand
leverage similar
posting strategies?

14.6K

 What topics are
getting the best
engagement?

4 T
S ? i See how one lucky student gets what he needs for the perfect

road trip. http://spr.ly/6181mfsL
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Competitive Analysis | When Are Your Competitors Posting?

Admin Posts by Day
° When your Competltors are from Sep 02, 2014 to Oct 02, 2014

posting compared to you? = —

» Are the posts your
competitors making
working?

» Are there open days that
you can own? Are there 1
e |
over? 0

Sep 08 Sep 15 Sep 22 Sep 29
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Competitive Analysis | Paid Promotion Insight

Ameriprise Financial posted on Facebook.

 Understand your W 7=« 334 876 H

competitors paid s W 9.0K
promotlon Strategy by Prudential posted on Facebook. &

leveraging 3" party el 45 7K 5.5K 12.5KH

tools.
63.6K
« Trackmaven allows you
to identify outliers in
engagement WhICh can We are honored to honor their sacrifice. wels Férgc posleaian Facetook.

help |dent|fy pa|d posts Memarial Day 2014

@& Prudential

32.5K

) IS it money We” Spent? Share the name of a veteran, service member or military family you

are remembering. Add a story or photo to your remembrance, and
we may include it as partofa ...
Read More

With Grameen America
fight poverty in the USA. #sn
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Measure your success by benchmarking
the following:

Engagement Rate
Share of voice
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Benchmarking | Engagement Rate

The total number of likes + comments +
shares divided by the total number of fans.

Things to consider: .ﬁ + C

« Should you remove paid engagements?

+

—x 100

gks'

=

ey

 How do you account for competitive i
comparisons when they are paying for
engagements and you're not?

—

 No 2 social tools measure this the same.
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Likes + Comments + Shares = Total Engagement

(Total Engagement / Fans) x 100 = Engagement Rate



Benchmarking | Share of Voice

The total number of
interactions across your
social platform in
comparison to total
number of interactions
produced by your
competitors.
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Optimize Creative
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Optimize your creative for all images
that get posted on your Facebook page
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Optimizing Creative | Facebook Image Sizes

Facebook images look
better when they are the
proper size. Once you set
the guidelines for your
creative team, it will be
easy. Always keep up to
date with Facebook image
sizes.

Company Name
24 minutes ago

Recommended upload size:
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Like * Commaent * Share

#PRNews

Company Name shared a link
2 hours ago

Recommended upload size:

Source: JonLoomer.com
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