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The State of Mobile 2014 
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And What Are They Doing? 
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What Should You Do?   
Think Mobile First – Design 

• Responsive Web Design 
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• Mobile Optimized 
Website 

• Native App 



What Should You Do?   
Think Mobile First -- Content  

• Plan For Mobile Consumption 
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• Less Is More – A Lot More 

• PR: Produce Socially  
Optimized Press Releases 



Case Study: TIME.Com 
• 2012: Time.com decided that responsive design 

was needed for its growing mobile audience. 
• The process took nine months to complete. 
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Case Study: TIME.Com 

Results: 
• Mobile traffic up from 15% of traffic to 25%.  
• Pages per visit (PPV), across mobile, tablet and 

desktop increased “considerably” – ex., 
mobile PPV increased 23%. 

• On the homepage, unique visits increased 
15%, and time spent went up 7.5%, with the 
mobile bounce rate decreasing by 26%. 

• . 
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When The Digital Stuff  
Hits The Fan 

• “If It Bleeds, It Leads” Lives On In 
Digital 

• The News Cycle Doesn’t Exist 

• Silence (Non-Response) Can Be Fatal 

So…. 

@roncasalotti #PRNews 



When The Digital Stuff  
Hits The Fan 

Ensure that 
trusted 
individuals 
have mobile 
access to your 
social media 
accounts 
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Pictured: HootSuite on mobile 
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Thank You! 



Addendum 
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Addendum: 
Smartphone User Expected Growth 
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Social Media Press Release 2.0 

@roncasalotti #PRNews 



Tips For Creating Effective 
Digital Campaigns 

• Optimize Your Content For Digital 
Discovery and Social Sharing 
 

• Use Organic Social Media To Distribute 
The Message 
 

• Use Paid Social Media To Reach a New 
Audience 
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