
Social Media Storytelling 
Can you stand out from the crowd?  



1.28 Billion Monthly Active Users 

     255 Million Monthly Active Users 

1 Billion+ Total Users 

200 Million Active Users 

Presenter
Presentation Notes
Know where your audiences are – why you need to be on social channels



What Other Brands are Doing 
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Checklist for Successful Storytelling 

• Identify your target audience 
• Develop content that your audience can identify with 
• Keep the message simple… K.I.S.S is still relevant! 
• Images and video pack power, create them and distribute them 

on visual platforms.  
• Have a call to action, engage the audience and inspire them to 

share content. They are your best ambassadors!  
• Combine tactics, social and traditional can work in tandem  
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Content Formats That Work 
When it comes to video there is a world of variety. However, a good 
video can communicate a message in a succinct and memorable way. 
Whether you create a video of an office tour, an explainer video, or an 
animation, you’ve got to get the script right. A video isn’t only about the 
moving picture; it’s about the words that you say or display 

Infographics get shared more, viewed more, and loved more than  most 
other content types. They are a powerful way to get your information out.  



Content Formats That Work 

A picture is worth a thousand words; think Instagram, 
Pinterest and Facebook. Images and photos are easily 
created and shared  

Everyone has a story to share and interviews whether they be  
Video or audio can capture attention.  
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These are only a few types of content, there are memes, lists, gifs and so much more



Know Your Stats About Prostate Cancer® 
The Urology Care Foundation teamed with the NFL 
to encourage men to talk with their doctors about 

their risk of prostate cancer 
 



Men love football – and who better than prostate 
cancer survivor Mike Haynes to tell his story 

and ask for support 





To have supporters sign a 
pledge to “Know Your Stats” 
with regard to Prostate Cancer 
and to “stay in the game for life.”  



• Social media is an easy way to say something, but is difficult to 
be heard. Enter the crowd speaking platform…Thunderclap 

• A single message can be mass shared, flash-mob style, so it can rise 
above the noise of social networks 

• Supporters on Facebook, Twitter and Tumblr all help to amplify the 
message 

• One page tracks the efforts and educates supporters on your cause.  

 
 
 
 
 
 
 

The “Know Your Stats” campaign took a multi-faceted approach;  
outreach via a combination of TV and radio, with a social component.  

 
These tactics work well in tandem and 
ensure that messaging is disseminated  

via all channels that audiences may access.  
 



Thunderclap Page 



Promote,  
Promote, Promote! 

Across Any Platform 



• Over 66 million 
impressions 

• 10,000+ video views 
• Thunderclap goal reached 
• TV and Radio segments 

generated in conjunction 
with digital distribution 
 



Twitter Campaign 



Facebook Campaign 



Multi Media News Release 

http://www.marketwired.com/press-release/adaptive-snowboarder-has-no-limits-as-she-heads-to-sochi-1887643.htm
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