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Social Media Storytelling

Can you stand out from the crowd?
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1.28 Billion Monthly Active Users

255 Million Monthly Active Users

1 Billion+ Total Users

200 Million Active Users


Presenter
Presentation Notes
Know where your audiences are – why you need to be on social channels
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What Other Brands are Doing

What Other Brands are Doing

DEION BRANCH

Like Pulling Teat
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Presentation Notes
What Have Other Brands Done
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Checklist for Successful Storytelling

|dentify your target audience
Develop content that your audience can identify with
Keep the message simple... K.I.S.S is still relevant!

Images and video pack power, create them and distribute them
on visual platforms.

Have a call to action, engage the audience and inspire them to
share content. They are your best ambassadors!

Combine tactics, social and traditional can work in tandem
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Presentation Notes
So what have others done…..
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Content Formats That Work

When it comes to video there is a world of variety. However, a good
video can communicate a message in a succinct and memorable way.
Whether you create a video of an office tour, an explainer video, or an
animation, you've got to get the script right. A video isn’t only about the
moving picture; it's about the words that you say or display

VWO N, J

Infographics get shared more, viewed more, and loved more than most
other content types. They are a powerful way to get your information out.
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Content Formats That Work

A picture is worth a thousand words; think Instagram,
Pinterest and Facebook. Images and photos are easily
created and shared

Everyone has a story to share and interviews whether they be
Video or audio can capture attention.

—


Presenter
Presentation Notes
These are only a few types of content, there are memes, lists, gifs and so much more
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Know Your Stats About Prostate Cancer®

The Urology Care Foundation teamed with the NFL
to encourage men to talk with their doctors about
their risk of prostate cancer

Kngl:f

Your
Stats

About Prostate Cancer®

KnowYourStats.org

Sign the Pledge Today! 1 f l C * *ﬂ* *
For every Pledge, Astellas will match $10. /rO 0 aTe * x U x *

FOUNDATION
ion of ih

yastellas
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Men love football — and who better than prostate
cancer survivor Mike Haynes to tell his story
and ask for support
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- Sign the Pledge Today! e e S 3

- For every Pledge, Astellas will Match $10 UTOZOgj{: OCU{Jg,Z;%N‘ ‘ r *ﬂ* 5

- » The (fictad Frsnmadeadion of the @
aslellas Awmesican Undegiend Axsoeletion

” Kné\)f

: Y Our
: Stats

£ ﬁ About Prostate Cancer®

KnowYourStats.org
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To have supporters sign a
A pledge to “Know Your Stats”
‘ » with regard to Prostate Cancer
2 and to “stay in the game for life.”
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The “Know Your Stats” campaign took a multi-faceted approach;
outreach via a combination of TV and radio, with a social component.

These tactics work well in tandem and
ensure that messaging is disseminated
via all channels that audiences may access.

e Social media is an easy way to say something, but is difficult to
be heard. Enter the crowd speaking platform...Thunderclap

» Asingle message can be mass shared, flash-mob style, so it can rise
above the noise of social networks

e Supporters on Facebook, Twitter and Tumblr all help to amplify the
message

* One page tracks the efforts and educates supporters on your cause.
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Thunderclap Page

rC Thundesclnp: Prostate Cances Awareness - Bengle Cheome [N |
2> C & 8 httpsy/wowthunderdapitprojects/ 1678/ -prostate-cancer-awareness as @ =
35 Apps [ Suggested Sites | Web Shoe Gallery |7 411 |7 Access Report Previe. ] Acquire Media 2 American Express Tre | Anchor Test Maneg., | ] Spotify Web Player | ) BenefasPassport |7 Benefits Portal | bSwift | ] OnSneSchedudll | 5 Custorner Bureau T, |5 Delta Deral - 29 Empire Bhue Cross & =

SUPPOrL AMOW TOUr SL4ALS IN sNdaring wnis messdge.

»

support with support with support with

FACEBOOK TWITTER TUMBLR

Thunderclap will automatically share this message on your behalf.
If the goal is not reached, no message will be shared. About Support & Privacy

ORGANIZER
THE STORY

Know Your Stats
@KnowYourstats

The Know Your Stats® campaign is a rallying

force to connect, educate and inspire men

across the country to know their prostate

cancer risk and to talk to their doctor about
PLED GE I 0 Dﬂ ! ! whether prostate cancer testing is right for

them.

' FOR EVERY PLEDGE
) AS1 cll as ASTE LLAS WILL MATCH m- UNDEI?OUS SUPPORTERS
as as *up t0.$10.000 will be matcheg SRS Tiaras. B.urke |

RECENT SUPPORTERS
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n Urology Care Foundation
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Lk Commant | rscent
RS urslogy Care Foundslion shared Gancer Teesimand Gantens of America 3914
ghoto
. Tezoh Awa .
¥ ' Cancer Treatment Centers of Amenca donales iowards BProstateCancer
Good for God's creatums awaneness and research funds when you $ign our Know Your Stals phedge

Every voice counts! #PCAM Founded

Lka  Cominmi]

1 i T men will be diagnosed with prostate cancer in thalr fetime, Do you

Promote, Promote!
e
G - | Across Any Platform

QPIIDSTITE
CANCER!
S ———

LIHED G THIS PAGE >

Urslogy Carw Foundation Twars Up Wi Pro Foulball
Hall o1 Fame Lagends to Urgs Mhn to Stay in the Game,
for Lite

KnowYourStats.org

Michael Haynes

Pro Football Hall of Famer and Prostate Cancer Survivor
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e Over 66 million
Impressions

e 10,000+ video views
e Thunderclap goal reached

e TV and Radio segments
generated in conjunction
with digital distribution
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Twitter Campaign

ﬁ Know Your Stats +® Follow

KnowYourStats

Aot Praitate Cafwed

About 2.5 million men in the U.S. are
#ProstateCancer survivors. RT & spread
the word. @JoeTorre #PCAM
bit.ly/1pQeAsa
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Facebook Campaign

Sign the Pledge Today! T
For every Pledge, Astellas will Match $10 (7-")0[({.(.{

)a\lcllas

Knﬁ

Your
Stats

About Prostate Cancer®

KnowYourStats.org

Total Unigue Views: 90,976 Michael Haynes

Pro Football Hall of Famer and Prostate Cancer Suryvivor




O DSSIMON

DIGITAL = SOCIAL = STRATEGIC VIDEO COMMUNICATIONS

Multl Media News Release

Naws Room MULTIMEDIA
fyindp &

SOURCE: YourUpdateTV

D & SIMON PRODUCTIONS INC

March 11, 2014 11:32ET

Verbatim Postings (i) 83 clips - Total Audience: 6,584 625

[ E -
Adaptive Snowboarder Has "No Limits" as She Heads " 580 ©
to Sochi Shvinians Hoggital for Collorar s K0 Canlc Adaptiva T —
ors Clies Allow Opsertniyfor s To Reach x 3
for Geld - - - E
WINTER PARK, CO--{Marketwred - Mar 11, 2014) - Meet Heldl: Heidi Jo Duce 5 a 23 year
oid adapiive snowboarder frem Colorado wha is pursuing her dream of sambasr o a2 |
Sochi, Russia. Ths will b the first tme that sdaptive snowboarding wil bs a part of the HIGHLIGHTED LINKS . . -
competition. Heidi iz whers she i3 today through hard work, determination. and Shriners m ..1
Hospitals for Chidren®, Shrinera Hospitals for Chidren hes cared for Heud| aince she wea 18 o d !
manths ald and also introduced her ta the spart of snowboarding through ther adaptve Shriners Hospitals far Childran - -
sports clinic. They challenged har to acceot ne fmits and pursue her dreams on the slopes,
The Back Stary: Every day, Sheiners Hespitals for Children sends Love to the Rescue® by WEBOSPHERE . - - -
encouraging patiants 1o accapt “no imits” throughout their healing process, They trest the 1 S - - " R
whole child and believe the healing process extends beyond the four wala of the hospitels. - i i —— = = " [ —— d _—_—
Aqaieh e bl d ey actiotiom spoets camg wvas g cuhy, s i ) W‘[‘"F"“!"“ AuE g Aou e Kansas City Hentucky com LA Dally News Las Cruces Sun-Maws Lewxingion Herald-L Life L
i 5 mobil 2 : i renaw 3 chidl's sl relassa! ] d b g
e e S e SR e s e . ‘ Audience: 32,152 Audience. 13,509 Audience: 7,682 Audience: 1.851 Audience: 13509 Audie
i Diggs on this rele:
How Haidi Accapts No Limits: Most nacpla would let baing bom without 2 flaulz and most L& Technorati's on this releass
of the bones in their right ankle and foot slow them down. Mot Heidi. She wea diagnosed A EI ¥
with a candition known as fular hemimelia, which led to surgary ta remavs her right leg ADDITIONAL LINKS AND TAGS
below the knee at 18 menths oid and a further corrective amputatian surgery at 19 years
oid. Today, Heid I8 ranked in the top 3 in the cauntry in the spoet of adaptive sacuboarding. Headlines {D 24 clips - Todal Audisnce: 50,803 885
Haidi was introduced to her sport and gat har frst taste for athletic completion through a Technoret Keywerds:
Shriners Hoapitals for Children adaptive sports dlinic, These eduzetionsl programs ars Heidi JoDuce Shiinars Hospitl for Chilcren. Healtn
designed to encourage patients to adopt  "nomita® phicsophy end to intoduce themto PN Medcine Paralympics
sparts they might not otherwise have a chance to participata. Through their care and sports.
clinizs, as well & her strangth and mativation, Heidi s on the road to compete to quality KEYWORD CLOUD
Sochi, Rusgia,
Vigtt WWW.SHRINERSHOSPITALSFORCHILDREM.ORG or waww.yourupdatatv for more, heidi adaptive hog_:ita\a sports
shrinere  enowboerding sport sachi

strength surgery russia dlinic hesling



http://www.marketwired.com/press-release/adaptive-snowboarder-has-no-limits-as-she-heads-to-sochi-1887643.htm
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