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Hello! 
Michelle Mastrobattista 

Director of Digital Communications 
Solomon McCown & Co 

@Michelle_Mastro 
@SolomonMcCown 

Fun Fact: Once worked for 
the real-life Ari from 

Entourage  

Presenter
Presentation Notes
How to use social media to get noticed by journalists you don’t already know 



HOW CAN I USE 
SOCIAL MEDIA TO 
GET NOTICED BY 
JOURNALISTS? 

Presenter
Presentation Notes
How to use social media to get noticed by journalists you don’t already know 



ESTABLISH YOUR PERSONAL BRAND 

@Michelle_Mastro 
#PRNews 

• Establish your social 
media channels 

– Personal 

– Corporate 

• Keep content 
professional and 
relevant to your industry 

• Establish yourself or 
your company as a 
thought leader 

• Follow and be followed 
 



IN 2013 THERE 
WERE NEARLY 60% 
OF JOURNALISTS 

ON TWITTER.  

@Michelle_Mastro 
#PRNews 

“ “ 

*Oriella PR Network Global Digital Journalism Study 2013 

Presenter
Presentation Notes
AND IT IS THEIR PREFERRED SOCIAL MEDIA CHANNEL BY FAR TO BE CONTACTED BY PR PROFESSIONALS.85% of them considering being approached for PR purposes welcome on twitter.Think beyond traditional journalists as well, try to identify top bloggers and citizen influencers



GET FAMILIAR WITH THE REPORTERS 
WHO COVER YOUR INDUSTRY 

@Michelle_Mastro 
#PRNews 

Presenter
Presentation Notes
Review what they tweet about to glean what they're interested in and passionate about.Engage with them by retweeting their content, complimenting their work, and contributing to conversations in a meaningful way.



FOLLOW AS YOU READ 

@Michelle_Mastro 
#PRNews 



CREATE A TWITTER LIST 

@Michelle_Mastro 
#PRNews 

Presenter
Presentation Notes
Just as you would create a media list for a client or pitch, creating a Twitter list allows you to group targeted influencers by vertical and easily see their most recent tweets.Flatter journalists by giving your list a good name such as “Most Influencial Healthcare Reporters” or “Top Travel Bloggers”Lists can be made public so that others can follow or private.



USE AN EXISTING TWITTER LIST 

@Michelle_Mastro 
#PRNews 

Presenter
Presentation Notes
Journalists are already clustered in twitter lists made by others. You can either follow the whole lists, or pick some journalists from it and add them to your stream and own lists.For example, The New York Times has made a list with all the NYT journalists present on twitter:



CREATE A PINTEREST BOARD 

@Michelle_Mastro 
#PRNews 

Presenter
Presentation Notes
Creating a Pinterest board is a great way to: flatter journalists and bloggersShare industry influencers with your followersDrive followers to journalists Twitter or social media pagesGroup journalists together into boards by beat or industry they coverCross promote your Pinterest board by linking to it on Twitter



BECOME A RESOURCE TO 
REPORTERS IN NEED OF HELP 

@Michelle_Mastro 
#PRNews 

Presenter
Presentation Notes
The most beneficial for developing media relations on twitter is to help the journalists with information whenever they need it and ask for it. They love people who can help them out do their work.Lend a hand whenever possible by using your lists and social listening skills, and they may help you out in the future!



DEVELOP A RELATIONSHIP BEFORE 
YOU PITCH 

@Michelle_Mastro 
#PRNews 

Presenter
Presentation Notes
Be natural. Don't come on too strong too quickly. Think of it like someone you're trying to network with at a cocktail party; a little at a time is best.Do this several weeks before pitching, so you have enough time to build up a natural rapport.



@Michelle_Mastro 
#PRNews 

ALWAYS INCLUDE RELEVANT 
#HASHTAGS 



FOLLOW QUERY SERVICES 

@Michelle_Mastro 
#PRNews 

• @HelpAReporter 

• @ProfNet 

• @SourceBottle 

Presenter
Presentation Notes
Journalists who need urgent sources often use query services for immediate help. Follow these popular query service handles for instant access to reporters in need…



THANK YOUR REPORTER 

@Michelle_Mastro 
#PRNews 



EXPERIMENT WITH  
TWITTER ADS 

Tailored Audience feature 

Target media list by email or 
individual handle 

Retarget to people who have already 
visited your website, blog, or press 
release page 



TAKE ADVANTAGE OF GRAPH SEARCH 

@Michelle_Mastro 
#PRNews 

Presenter
Presentation Notes
One the best features on Facebook is Graph Search. Through the principle of six degrees of separation, you can find how you may actually have influential reporters or media influencers accessible through your circle of friends. This will help you build a prospective media list.



LEVERAGE THE POWER OF LINKEDIN 

@Michelle_Mastro 
#PRNews 

• Once you have 
established a rapport, 
search for influencers on 
LinkedIn 

• Create targeted lists with 
LinkedIn search  

• InMail has guaranteed 
delivery 

• Personalize InMails 
carefully 

• Compliment a recent 
article to break the ice 
 



MASTER THE TWEET RELEASE 

@Michelle_Mastro 
#PRNews 

Presenter
Presentation Notes
This may sound a little absurd, but perhaps you don’t even need a traditional press release.Last week Pizza Hut proved that 140 characters can be just as effective as a full-length press release.Pizza Hut distributed what it claims is the "world’s shortest press release" to introduce consumers and the media to its Bacon Cheese Stuffed Crust Pizza on Tuesday."’There’s bacon. In the crust! You’re welcome, America!’ said country music superstar and Stuffed Crust pizza aficionado Blake Shelton," reads its text. Minus its dateline, the release totals 19 words.



CRAFTING THE TWITTER PITCH 

@Michelle_Mastro 
#PRNews 

Use photos 

Use #hashtags that appeal to your 
target journalist 
Include and test the link to your 
press release 

Think of your tweet like a banner ad 

Proof before you tweet! 

Presenter
Presentation Notes
Use photos – Photos are usually included in a traditional press release, rather than a logo, try something eye catching to make your tweet stand out. If you don’t have any photos, try a stock photo website like bigstockphoto.com or deathtothestockphoto.com …because 140 characters + optional photo is essentially a banner ad.  Asking a question is a good way to get people’s attention; asking a provocative question is a better way.Hashtags are how people search for and discover content on Twitter. Once you’ve built your lists, check what they’re tweeting about before you do your release – you may get an idea as to how your own release positioning can best garner exposure.



KEY TAKEAWAYS 

@Michelle_Mastro 
#PRNews 

Establish your personal social media presence and get acquainted with influencers 
before hard selling.  

Familiarize yourself with industry hashtags and trending topics so that you 
can be genuinely helpful when the moment is right. 

Take advantage of the networking features at your finger tips such as Twitter 
Lists, Facebook Graph Search, and social ads to connect with reporters that 
you don’t already know. 

Rethink the way you distribute news – 140 characters might be all that it takes! 



THANK YOU 

Michelle Mastrobattista 
Director of Digital Communications 

Solomon McCown & Co 
 

Connect:  
 

@Michelle_Mastro 
@SolomonMcCown 

#PRNews 
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