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Is the press release dead? No. 
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But reporters don’t like press releases 
3 

Only 5% report 
using press 

releases 
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Yet, they do use info from PR people 
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The press release has 
been co-opted as a 

marketing & sales tool.  
It is supposed to be a 

ready-to-print news story.  
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What  needs to change? 
Everything.  
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1. Headlines 
• Clarity and simplicity beat buzzwords 
• Attention grabbers beat tag lines 
• Shorter is always better: 100 characters or 

fewer 
• Context beats cuteness 
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2. Ledes 
What’s a lede? 

The part that draws you in –  the 
first one to two sentences that 

communicate the who, what, why, 
where and when.  
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Let’s learn from 
screen writer Nora 

Ephron’s high 
school journalism 

class. 
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Kenneth L. Peters, the principal 
of Beverly Hills High School 
made an announcement: 
• The entire high school faculty will 

travel to Sacramento next 
Thursday. 

• They will attend a colloquium in 
new teaching methods. 

• Among the speakers will be 
anthropologist Margaret Mead, 
college President Dr. Robert 
Maynard Hutchins, etc. 

The facts 
given in 
Ephron’s 
class 
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What is the lede?  
“There will be no 

school on Thursday.” 
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A good lede example 
Norwalk, Conn. – May 7, 2013 – America has a 
serious drug problem, but it’s not the one you 
think. A new survey commissioned by 
HealthPrize Technologies, a digital health 
company, found that 47 percent of people 
would rather take out the trash than take their 
prescribed medications.  
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https://www.healthprize.com/corporate/home.do;jsessionid=8FEAC85AAE115DDB3BA37E75736F2511.jvm42


 
 #prnews @bamonaghan #prnews @bamonaghan 

Tips for good ledes 
• Begin with a question 

– “What is the number one thing holding women back 
from upper management?” 

• Eliminate the “XYZ company is the leading 
provider of blah blah blah today announced….”  
– Demonstrate that leadership through proof, not words. 

• Begin with a strong statement that is contrarian 
– “In five years, people won’t drive cars anymore.”  

14 



 
 #prnews @bamonaghan #prnews @bamonaghan 

3. The body 
A good news story… 
•Shows. It does not tell. 
•Communicates the facts – think fewer adjectives, more 
proof. 
•Is written at the third-grade reading level. Yes, really. 
•Is short. Shoot for 400 words. 
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A great quote reads like something a person would actually 
say. It’s also the one place you get to get colorful and lean 
toward embellishment. 
•Never write the words “very excited” in a quote. Give it 
meaning! 
•Don’t be afraid of a little controversy. A spokesperson 
doesn’t have to disparage the competition, but a quote that 
is contrarian to others is a great way to spark interest. 
•Write in succinct sound bites. Read quotes that appear in 
articles and replicate them. 

 

4. Quotes 
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Great quotes pop through 
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Great quotes pop through 

“Opposed to screaming and shouting about inherent 
sexism in this entrepreneurial world, I thought, let’s 
work it–let’s build the most kick-ass logistics 
company in the whole world, and then we’ll reveal 
what’s under the dress.” 
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Press releases are 
important, but we should 

think beyond them.  
Visual news vehicles can 
help stories pop through. 
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Reporters prefer visuals to releases 
21 

~45% use 
visuals 
compared to 
the 5% who use 
press releases 
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http://www.forbes.com/sites/alexknapp/2013/06/13/forecasting-the-weather-with-big-data-and-the-fourth-dimension/
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1. Write for your intended audience, not for the 
marketing department or CEO 

2. Write crisp, clear and short headlines 
3. Nail the story and draw in your audience with the 

lede 
4. Make the body easy to read -- show, don’t tell 
5. Write a quote someone would actually say 
6. Think beyond the traditional press release to 

visual news vehicles -- they work well in 
combination too 

 

Key takeaways 
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Case Study & Resources 
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A case study: the assets 
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The results 
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Resources 
• PR Newswire takes a stand against bad content 

– http://www.inkhouse.net/pr-newswire-takes-a-stand-against-bad-content/ 
• The Facts Alone Do Not Make the Story 

– http://www.inkhouse.net/the-facts-alone-do-not-make-a-story/ 
• Retooling the Press Release to its Intended Audience: The Press  

– http://www.inkhouse.net/retooling-the-press-release-to-its-intended-audience-
the-press/ 

• Do You Really Need a Press Release?  
– http://www.inkhouse.net/do-you-really-need-a-press-release/ 

• What’s Fueling PR Growth in 2014? InkHouse Weighs in with 5 Trends  
– http://www.inkhouse.net/whats-fueling-pr-growth-in-2014-inkhouse-weighs-in-

with-5-trends/ 
• Press Release Insights from NPR and the New York Times 

– http://www.inkhouse.net/press-releases-insights-from-the-new-york-times-and-
npr/ 

• Survey Says: THIS is How to Pitch Media  
– http://www.inkhouse.net/survey-says-this-is-how-to-pitch-media/ 
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