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4 KEY TAKEAWAYS 
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Ascertain your SAM and 
SOM so you can create 
meaningful content for 
each. 
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Use free analytics tools 
from Twitter, Facebook, 
LinkedIn & Google to pull 
insights about your 
audience: who they are, 
what interests them. 
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Don’t be afraid: ask your 
audience directly. 
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Add Web analytics into 
your measurement. 
Showcase how your social 
media content grows both 
new and returning visitors. 
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THANK YOU! 
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eBook available for download: 
www.shiftcomm.com/prnewsboston 
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