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What Dogas Your Audlence Want?
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Strategy: Executed

Be Philanthropic
Content Aligns To Audience Needs
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Not Delightful:

Talking AT You
Overly Orchestrated

MY Story




Solve Their Story
Looking for LTR

Use Wit and Whimsy

‘Until Robots Or Apes take over the world, everyone is human”
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to Human #H2H @toddmwilms
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Step 3: Fall




eal Time
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Real Time
</ Planning

a-i
. . ‘:;
.

. Create content against
3 '/' .
real time moments

Requires:

Planning - scenarios
Nimbleness
Authenticity

@toddmwilms









Moving To Risk

Put In Terms Of Risk For Doing/Not
Doing Behavior

Paint Your Future State:
Competitors - seen / unseen

Hprnews @toddmwilms







thank you

Todd Wilms
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Bonus '
g What Matters Most

Prioritize Based On e :
Your Strategy

#prnews @toddmwilms



Bonus '

What is better: 1, OOO views, 100 Ilkes 10 | '_ i
comments, or 1lead? o
Answer: It all depends on your strategy
There 1s NO universal best measurement, it is
all based on your goals.
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JEREMIAH OWYANG, SUSAN ETLINGER, = .-

ALTIMETER GROUP: CHARLENE LI,
BRIAN SOLIS |
ADHOCNIUM: CHRIS HEUER -
PUREMATTER: BRYAN KRAMER
BRAND INNOVATORS: TED RUBIN
ADAM HELWEH, STEVE FARNSWORTH, JANET FOUTS, DAVE COX, OR JOEL COMM
DELOITTE, MCKINSEY, MIT SLOAN, HBR, IDC, ETC.

SEARCH FOR: SOCIAL BUSINESS, BUSINESS TRANSFORMATION, SOCIAL SELLING,
COLLABORATIVE NETWORKS, SOCIAL RECRUITING, SOCIAL SUPPLY CHAIN, ETC.

OR JUST FOLLOW @TODDMWILMS
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