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Making the most of 

Facebook as an advertising 

network 



Today’s Truths about Facebook 

• Page likes are irrelevant  

• Content is still king 

• Data has never been more 

important  Target, Test, 

Measure, Optimize 
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Maximizing Content Performance 

• Know your Content Objectives 

• Reach, Engagement %, Cost Per Engagement, 

Click-Through, Video Completion, etc 

• A/B (…and C and D and E…) test  

• Be fanatically attuned to performance, 

adjust & optimize in real time 
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What are the right metrics? 
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It completely depends on 

your brand & objectives 



Optimizing for Engagement 
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Post objective: Engagement (shares, likes, comments) 

Measure:  % ENG rate & Cost per Engagement (CPE) 

 

% 

ENG 

rate 

Total # Engagements 

Reach 
= 

5% 

5,000 

100,000 
= 

CPE 

Media Spend 

Total # Engagements 
= 

$.15 

$750 

5,000 
= 

Example Calculations: 

NOT REAL DATA.  Data available to Brands via Facebook Page Insights + Brand Media Spend 



Optimizing for Click-Through 
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Post objective: Link Clicks 

Measure:  Click-through Rate (CTR) & Cost per Link Click (CPLC) 

 

CTR 

Total # Click-throughs 

Reach 
= 

0.6% 

600 

100,000 
= 

NOT REAL DATA.  Data available to Brands via Facebook Page Insights + Brand Media Spend 

CPL

C 

Media Spend 

Total # Click-throughs 
= 

$1.25 

$750 

600 
= 

Example Calculations: 





Which had higher Engagement? 
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Which had higher Engagement? 
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• Short copy 

• Immediately understandable 

fact 

• Educational but not complex 

• Action-packed image 

 2x 



Which had higher Engagement & CTR? 
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Which had higher Engagement & CTR? 
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2x - 

2.5x 

• Thought-provoking question 

• Opportunity to lean more 

• About YOU not about US 

• Unique & striking image 

• Stops you in your feed 



5 More Content Best Practices … 
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“Top 10” 

Page link post 

Instagram-

style imagery 

Simple CTA’s 
• Click Here 

• Learn more 

Native video 

upload 



Thank You! 
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