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Blogs That Break Through: Strategies 

to Amplify Your Trusted Content 



The HRC Story 
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As the largest civil rights organization 
working to achieve equality for lesbian, 
gay, bisexual and transgender 
Americans, the Human Rights 
Campaign represents a force of more 
than 1.5 million members and 
supporters nationwide — all committed 
to making HRC's vision a reality. 



The HRC Story 

• Adoption 
• Coming Out 
• Health & Aging  
• Global Engagement  
• Parenting 
• State Advocacy 
• Workplace 

 

• Allies  
• Federal Advocacy  
• HIV/AIDS 
• Marriage 
• Religion & Faith 
• Transgender 
• Youth and Campus 
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Standards & Practices 
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Find Your Advocate 
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Find Your Audience 

@HRC  @Maureen_McCarty #PRnews    



Find the Goal Line  

Rapid Response   In-Depth Analysis  
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EVENTS IN FRONT OF  

THE SUPREME COURT 
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2:00 PM
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6:00 PM

@HRC  @Maureen_McCarty #PRnews    



@HRC  @Maureen_McCarty #PRnews    



HRC.ORG 

600% INCREASE  

IN WEB TRAFFIC 

700,000  

UNIQUE VISITORS  

IN 12 HOURS 

IMPACT 
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Source: FACEBOOK 

Cyclicality in profile photo uploads and trends revealed by 

a time series model. Dashed line indicates when HRC 

campaign was launched. 

More individuals changed their profile photos on 

March 26 (red) compared to the previous week 

(black). 

IMPACT 
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IMPACT 

Source: FACEBOOK 
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ENGAGEMENT RATE 

19.8% 

OVER  

14,000  
RETWEETS 

Source: TWITTER 

IMPACT 
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We received 

widespread news 

coverage about the 

viral nature of the 

campaign. 
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IMPACT 

@HRC  @Maureen_McCarty #PRnews    



tumblr IMPACT 

“This looks awesome and really really 

interesting. Like you might get all the benefits 

of tumblr's built-in audience but still have 

your CMS serving up content. Can you 

divulge any of your thinking behind this?” 
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Best Practices 

• Synchronicity of blogging and social 

• Build an internal review process  

• Develop an editorial calendar to include consistent 
posting 

• Tell the same story, many ways through social 
integration  
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CHANGING HEARTS & MINDS 
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