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Google’s Quality Checklist 
Would you trust the information presented in this 

article?  

 Is this article written by an expert or enthusiast who 
knows the topic well, or is it more shallow in nature?  

Does the site have duplicate, overlapping, or 
redundant articles on the same or similar topics with 
slightly different keyword variations? 

Does this article have spelling, stylistic, or factual 
errors? 



Google’s Quality Checklist 
Does the article provide original content or 

information, original reporting, original research or 
analysis?  

Does the page provide substantial value when 
compared to other pages in search results? 

Does the article describe both sides of a story?  

 Is the site a recognized authority on its topic?  

 Is the content mass-produced by or outsourced to a 
large number of creators? 



Google’s Quality Checklist 

 Was the article edited well, or does 
it appear sloppy or hastily 
produced?  
 

“I wrote a long article because I did 
not have time to write a short one.” 
“Every time you’re inclined to write 
the word very substitute the word 
damn.  Your editor will delete it and 
the writing will be just as it should be.” 
  
Mark Twain 
 



Google’s Quality Checklist 

 For a health-related query, 
would you trust information 
from this site? 

Would you recognize this 
site as an authoritative 
source when mentioned by 
name?  

Does this article contain 
insightful analysis or 
interesting information that 
is beyond obvious? 



Google’s Quality Checklist 

 Is this the sort of page you’d want to bookmark, share 
with a friend, or recommend? 

Would you expect to see this article in a printed 
magazine, encyclopedia or book?  

 Are the articles short, unsubstantial, or otherwise 
lacking in helpful specifics?  

 Are the pages produced with great care and attention 
to detail vs. less attention to detail?  





Owned Content 

• Website 

• Micro sites 

• Newsroom 

• Blog 

• Facebook 

• Twitter 

• YouTube 

• Pinterest 

• Instagram 



Newsroom 

• Releases in PDF 

• Content not optimized 
for search 

• No images or videos 

• No expert bios 

• No contacts 

• No verified authors 

• No authority references 

 



Newsroom – your PR website 

• Releases in HTML in 
searchable archives 

• Quality, in-depth content 
by category 

• All content optimized for 
search 

• Image and video gallery 

• Expert bios 

• Media contacts with social 
links 

• All contacts and experts 
verified with Google 

• Content linked to  outside 
authority sources 



Paid  

• Traditional advertising 

• Online advertising 

• Social advertising 

 Facebook 

 Twitter 

 YouTube 

 Pinterest    

 LinkedIn 



Traditional Paid Reach  



Paid Reach Now  



Amplifying Owned Content 

Reach targeted users with a 

contest or content offer 

(strangers) 

Get opt in email addresses 



Amplifying Owned Content 



Amplifying Owned Content 



Earned Media 

Traditional Media 

Online Media 

Mentions in social by 

influencers 

Blog mentions 

Forums 

Fans 

 

 





Who Should Amplify Your Content? 



What Google Says 
“Not all references, however, are necessarily of equal 

significance. For example, a reference by one agent 

with a high reputational score is of greater significance 

than a reference by another agent with a low 

reputational score.  

Thus, the reputation of a particular agent, and 

therefore the reputational score assigned to the 

particular agent, should depend not just on the number 

of references to the content signed by the particular 

agent, but on the importance of the referring 

documents and other agents.” 

 

Google patent application 



All Content Creators and Links Are Not Equal 


