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Who is @AdamSinger / why are you listening to me?

@AdamSinger / @GoogleAnalytics 

● Analytics Advocate, Google
● Blogger, TheFutureBuzz.com, Analytics Columnist, ClickZ
● Previous role: Digital Director, LEWIS PR

Tweet questions to 
@AdamSinger (or + 
mention me on Google+)
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(Many) PR pros stress about data

@AdamSinger / @GoogleAnalytics 

But you shouldn’t. Using it is fun, creative and improves results 
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2 main uses of data for PR pros

Storytelling (and getting visual)

@AdamSinger / @GoogleAnalytics 

Reporting / Decision-making
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Storytelling w/ data is how you stand out on the web

OKCupid used data to share dating trends: viral growth, media attn, 
millions of users, industry disruption >> $50m acquisition by Match
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Before we chat tools & tactics, you need a plan!

@AdamSinger / @GoogleAnalytics 

1. Determine business objectives

2. Define your business strategy

3. Identify key stakeholders 

4. Categorize your channels

5. Set holistic KPIs



Google Confidential and Proprietary  Google Confidential and Proprietary  

Today we’ll share 3 ways we can help you...

@AdamSinger / @GoogleAnalytics 

Google Analytics Google Databoard Google Trends
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Why use Google Analytics? In 1 word: results!

Move from Campaign-thinking / chasing spikes

...to ongoing data-driven optimization & steady trend up

Pre-digital 
marketing & PR

Modern 
marketing & PR

@AdamSinger / @GoogleAnalytics 
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Google Analytics helped a PR firm improve their own marketing

@AdamSinger / @GoogleAnalytics 

SHIFT Communications tested a new landing page & learned earned media 
& offline marketing (huge for PR) accounted for 20% of lead gen.

Read full story: http://goo.gl/56WjLa

Responses such as “A friend told me”, 
“Colleague”, “Saw you at a conference”, 
“Recommendation”, and “Word of Mouth” 
filled this category.

hypothesis >> took action >> analyzed results
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Understand the role of PR in the modern cust journey

@AdamSinger / @GoogleAnalytics 

Check out Customer Journey tool here: http://goo.gl/HXjwUe
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Fully value and analyze media generated

Analytics answers key questions: What sites convert best? What 
sites send traffic? What types of sites should we research more of?

@AdamSinger / @GoogleAnalytics 

How is this story helping Xbox & PlayStation?
How is your media converting?

Who is sending 
consistent traffic?
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Share custom dashboards w/ your team & stakeholders

Grab this PR pro dashboard now at: http://goo.gl/AfomLd
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…(Barbara’s) team tried a number of 
social analytics tools, found that "the 
metrics were “really lame.” Likes & 
retweets — that didn't really tell us 
anything." Fairmont wanted to know 
exactly who they were attracting and 
how.

Social has a value, but you need to measure it effectively

See video case study: http://goo.gl/o2FhDu

AdAge Research: majority think clicks / "likes" are most important metrics to look at, 
but when it came to driving purchase ~1/5th said they "don't know"
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Go beyond “vanity metrics” in social

PR firms have gotten 
into social... 

@AdamSinger / @GoogleAnalytics 

….but few measure 
outcomes. 
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Break down digital/social silo with integrations

@AdamSinger / @GoogleAnalytics 
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Make launches & events more exciting & actionable w/ Real-Time

@AdamSinger / @GoogleAnalytics 

Reddit.com HQ during President Obama AMA - 198K concurrent visitors!
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Visualize how traffic flows through your site w/ Behavior Flow

@AdamSinger / @GoogleAnalytics 
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Put Google research to work for your brand
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Visualize research for storytelling in presentations, posts

Get started building infographics: 
think.withgoogle.com/databoard
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Use your data to power the news

@AdamSinger / @GoogleAnalytics 

Waze data was being used by 25 TV U.S. news stations in 
June 2013. Powerful, free marketing for their app.
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Have your finger on the pulse of the web w/ Google Trends
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Measure competitiveness, brainstorm stories, know what’s hot

Start experimenting with trends at:
Google.com/Trends
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+GoogleAnalytics

@GoogleAnalytics

Google.com/Analytics

Follow us to stay at the edge of the Analytics industry...


