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BUILDING REPUTATION 

WITH GOOGLE SOCIAL 
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“After Page Authority, a URL’s 

number of Google +1s is more 

highly correlated with search 

rankings than any other factor.” 

@MWWGroup                               

#prnews 
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WHO USES G+ AND RELATED PRODUCTS 

@MWWGroup                               

#prnews 
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WHAT IS 

REALLY AT 

STAKE? 

@MWWGroup                               

#prnews 
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KEY OPPORTUNITIES  

Understand trends and insights to deliver the right 

messages to the most critical audiences on the best social 

platforms 

Optimize your content and your copy to distance yourself 

from the competition and increase clicks  

Deploy the newest social SEO tools, like Authorship, to shift 

perceptions and align search results with your business 

goals 

@MWWGroup                               

#prnews 
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MORE OPTIONS, MORE USERS? 

@MWWGroup                               

#prnews 
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CAPTURING SHIFTING ATTENTION 

@MWWGroup                               

#prnews 
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SOCIAL CONTENT: 3 CHANCES TO MAKE A FIRST 

IMPRESSION 

1. BRAND 

2. TAG 

3. ASK 

@MWWGroup                               

#prnews 
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BRAND 

@MWWGroup                               

#prnews 
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TAG 

@MWWGroup                               

#prnews 
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ASK 

@MWWGroup                               

#prnews 
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MAKE CONTENT 

PART OF THE 

SEARCH 

PROCESS 

@MWWGroup                               

#prnews 
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CONVERSATION CAN BE 

CONTENT, TOO 

@MWWGroup                               

#prnews 
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USE HANGOUTS TO HUMANIZE & SHOW EXPERTISE 

@MWWGroup                               

#prnews 
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BUILD CREDIBILTY AND OWN YOUR BRAND STORY 

@MWWGroup                               

#prnews 
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HOW MUCH DO YOU THINK 

AUTHORSHIP IS WORTH? 

@MWWGroup                               

#prnews 
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SUCCESS LOOKS LIKE…INTEGRATION!  

@MWWGroup                               

#prnews 
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• Try new tools and optimize as you 

go 

• Use unique features that make 

Google platforms special 

• Put people first and think about 

technology second 

 

 

@MWWGroup                               

#prnews 

TAKEAWAYS 


