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Create URLs for Content that are 
Descriptive and Searchable 
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http://paintbrand.com/pros/index.jsp?category=interviews 

DIRTY IS BAD. 



CLEAN IS GOOD. 
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http://paintbrand.com/pros/interviews 
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Four Best 
Practices 

When 
Building 

URLs 
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Describe 
Your 

Content 



#prnews | @mjlamp 

Keep it 
Short 
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Descriptives > #s    
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Don’t Be  
Case Sensitive 



BEST IN CLASS 
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BEST IN CLASS 
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http://www.whitehouse.gov/history/
presidents/jk35.html 



BEST IN CLASS 
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BEST IN CLASS 
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http://consumer.discoverohio.com/
visitorinformation/interactivemap.aspx 



BONUS TIP:  
FREE TOOLS TO EMPOWER KEYWORD TARGETING 
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Getting Your Content Right 
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SALES SAVINGS SUNSHINE 
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“Content must be 
considered a strategic 

imperative for your 
brand.” 

Michael Brito 
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Amplify Your Content	  
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Brands as Publishers	  
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Barneys Presents: The Window	  
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Xerox Celebrates ‘Real Business’	  



(re)Consider Google+ 
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Key Takeaways 
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1. GOOGLE values STORYTELLING, so throw out the hard 
sell and opt for EDITORIAL over commercial content. 
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2. Fight the urge to make URLs read like lines of code. 
DESCRIPTIONS work best. 

3. When creating content, think less like a brand and more like a 
PUBLISHER. 

4. When content finds and RESONATES with an audience, 
give it EXTRA LIFE. 

5. Don’t close the book on GOOGLE+.  (GOOGLE sure hasn’t.) 
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Creating Content That Gets Traction on 

#Thanks! 
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