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SEO Challenge
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Source: thatjobguy.com



Over 250 Factors

SearchEngineLand.com/seotable/
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SearchEngineLand.com/seotable/
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OPTION ONE
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Source: www.blakejennelle.com

Chase The 

“Secret Sauce”



OPTION TWO
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Source: www.dystel.com

An Easier Way
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To Provide 
the most 
Relevant 
Results
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How Search Engines Think 

8



9



10

Finding Signal from the Noise
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Reason #1: No Content
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Reason #2: Your Content Lacks Focus
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Source: www.Wikimedia.com



Reason #3: Somebody Stepped On Something
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Source: www.lego.com



Reason #4: Your SEO Guy Took Too Many Risks
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Source: www.marketingzone.com



Reason #5: You Aren’t Popular
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Source: www.Fakingnews.com



Reason #6: Your Authority Is Not Recognized
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Source: www.Netshare.com



18



Where Are You?
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Check Density
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Repeat Phrases
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Why do these 

pages deserve 

first Page 

Ranking?

Can I Compete?
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Check Links – Open Site Explorer
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How Do You Compare?
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Compile Your Keyword List at UberSuggest

Enter A Keyword

@msamec

#prnews
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Bucket Keywords by Search Intent



Monday Tuesday Wednesday Thursday Friday

Widgets Manufacturing 

process

Sample

widgets

Widget JIT Widgets at 

Work

Testimonial Engineering How we do it Quality control Protoyping

Technology 

at work

Testimonial Widgets Widget video Did you know? 

Infographic

Engineering Online 

interactive 

demo

Our process 

infographic

Google 

Hangout with 

senior 

engineer

Plan Your Topic Themes
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• Useful, Original

& Different

• Focused on a 

Keyword target

• Do it again, 

differently

Get Going
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Print

Video Infographic

Exhibition Infographic Print
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High Quality Content

• Would you trust the information presented in this article?

• Is this article written by an expert or enthusiast who knows 

the topic well, or is it more shallow in nature?

• Does the site have duplicate, overlapping, or redundant 

articles on the same or similar topics with slightly different 

keyword variations?

Amit Singhal, Google Fellow

For the Full List…

http://googlewebmastercentral.blogspot.com/2011/05/more-guidance-on-building-high-quality.html

http://googlewebmastercentral.blogspot.ca/2011/05/more-guidance-on-building-high-quality.html
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Own It
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Get It Out There
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Pickups 
beget links

Links beget 
popularity

Popularity 
begets authority



Build Your Reputation
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Your Authority Will Be Recognized

@msamec

#prnews

Source: South Park Media



• Understand the engines ultimate goal

• Focus

• Build your reputation

• PROVE your authority

• DEFEAT WIKIPEDIA!!!!

Summary

@msamec

#prnews
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Thank You!

Gibbs & Soell integrates business and 

communications strategies that enable 

brands to fully engage with audiences 

along the entire value chain.

www.gibbs-soell.com

http://www.gibbs-soell.com
mailto:msamec@gibbs-soell.com
http://www.gibbs-soell.com/

