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what we’ll cover 
Create visual content opportunities 
and integrate them into your social 
media strategy 

 

Understand your customers by what 
they pin and how they arrange their 
boards 

 

Share your brand’s story on Instagram 

 

Engage customers by encouraging 
them to share their content 
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Create visual content opportunities and 
integrate them into your social media strategy 
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at-a-glance 
Opportunity abounds 

 

Social and mobile have changed how 
we create and interact with visuals 

 

Be mindful of  how your audience 
users your channels 

 

Tips and tricks for bringing visuals into 
your existing social media efforts 
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The 1% Rule is Dead 
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Opportunity Abounds 
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Social-mobile and 
content creation 
This truth, which has roots from more than a 
century ago, has been torn down by the 
explosion of social media and mobile 
adoption. 
 
With a couple keystrokes or flicks of the finger, 
we can now all create content with greater 
ability and mobility than at any other time in 
history. 
 
Creation itself has taken on new meaning as 
remix culture continues to grow and tools like 
Pinterest turn activities like aggregation into 
creation. 
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Opportunity Abounds 
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We’re sharing more than ever 

#PRNews @MrDOlson 

Opportunity Abounds 
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The incredible growth 
of mobile 
There are almost as many cell-phone 
subscriptions (6.8 billion) as there are people on 
this earth (seven billion)—and it took a little more 
than 20 years for that to happen. In 2013, there 
were some 96 cell-phone service subscriptions for 
every 100 people in the world. That’s more people 
than own a toothbrush. 
 
Today, almost everywhere has more mobile phone 
penetration than land-lines: The continent of Africa 
has dismal fixed-line penetration of 1.4 
subscriptions per 100 people, but 63.5 cell 
subscriptions. 
 
In Uganda, only 10 percent of the population has 
electricity, and the vast majority doesn’t have 
microwave ovens, computers, or televisions. But 
more than a third of Uganda’s population, about 
10 million people, own a cell phone. 
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Mobile influences how we use social channels 

#PRNews @MrDOlson 

Social and mobile have changed how we create and interact with visuals 
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An example 

Desktop experience (8% of users): 
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Be mindful of  how your audience users your channels 
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Mobile experience (92% of users): 
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Be mindful of  how your audience users your channels 
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Identify your brand’s visual voice 
Tips and tricks for bringing visuals into your existing social media efforts 
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Make it a team effort 

#PRNews @MrDOlson 

Tips and tricks for bringing visuals into your existing social media efforts 
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Build a bank of approved images 
#PRNews @MrDOlson 

Tips and tricks for bringing visuals into your existing social media efforts 
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Create compelling visuals 
Tips and tricks for bringing visuals into your existing social media efforts 
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Tips and tricks for bringing visuals into your existing social media efforts 
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Understand your customers by what they 
pin and how they arrange their boards 
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At-a-glance 
Audit the current content pinned from 
your site 

 

Utilize Pinterest’s analytics and API 

 

Identify your engaged users and stalk 
them…nicely 

 

Design your boards around their 
behaviors 
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Take stock of what’s out there 

Audit the current content pinned from your site 
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Utilize Pinterest’s API 
Utilize Pinterest’s analytics and API 
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Utilize Pinterest’s analytics 
Utilize Pinterest’s analytics and API 
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ID your most engaged followers 
Identify your engaged users and stalk them…nicely 
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Study their boards and incorporate 
structures 

Identify your engaged users and stalk them…nicely 
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Tell your brand’s story  
on Instagram 
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At-a-glance 
Visualize your company mission 

 

Go native 

 

Get Inspired 

 

Identify and empower advocates 
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Give your photos a focus 

Visualize your company mission 
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Go native 

Go Native 
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Check out best-in-class users 

Get Inspired 
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Let your fans do the talking 

Identify and Empower Advocates 
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Engage customers by encouraging them 
to share their content 
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At-a-glance 
Make it easy 

 

Give them a reason  

 

Dangle a carrot 
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Make your site experience social 

Make it easy 
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Provide value to your customers 

Give them a reason 
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Get them involved 

Dangle a carrot 
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Case studies 
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engaging difference 
The world was waking up to 3D printing in a big 
way. And the question loomed large: Was 
Stratasys positioned to take advantage of the 
surging interest in 3D printing and affirm its 
industry leadership position, or would the 
competition strike first?  

Weber Shandwick conducted an audit of 
competitive positioning across a variety of 3D 
printing companies, which revealed that no 
other company was telling a “what’s possible 
with 3D printing” story in an organized fashion. 
The visionary positioning was Stratasys’ to 
own, and a corporate storytelling campaign put 
the competition on its heels. 

STRATASYS 

#PRNews @MrDOlson 



Weber Shandwick partnered with Concur to launch 
Concur Breeze (recently rebranded to Concur 
Small Business), a solution for small businesses, 
and gain credibility in its new space.  

The team emphasized Concur’s more than 15 
years in enterprise expense management to 
communicate the new service’s dependability and 
reliability with media and SMB influencers. To 
make the message more friendly and relatable to 
small business owners and employees, humorous 
and light-hearted videos became key to execution. 

 The videos focused on small businesses’ needs 
and pain points. The team also expanded Concur’s 
online community and created new advocates by 
activating new social media channels. This 
included a Concur Breeze blog involving company 
representatives and third-party sources, a Twitter 
handle and Facebook page. Posts discussed the 
benefits of automated expense management. 

CONCUR 

 
charting a new  
product journey 

CONCUR 
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building brand trust 
VeriSign embarked on a new strategy to narrow its 
lines of business, focus on its core product, and 
realize the value customers and consumers place 
in its signature “check mark” seal. Informed by 
research, Weber Shandwick designed and 
executed a thought leadership campaign 
positioning VeriSign as the authority on Internet 
Trust. 

The “Cart Whisperer” campaign was an offbeat 
way to promote VeriSign’s “green means go” Web 
site validation technology and to showcase how e-
commerce companies can reduce the number of 
“abandoned carts” from online consumers. We 
employed a viral video and social media and 
networking channels (e.g. Twitter, YouTube, and 
Facebook). This initiative positioned VeriSign as 
benign and human, building emotional bonds that 
reinforced brand association with Trust. 

VERISIGN VERISIGN 

#PRNews @MrDOlson 



39 

takeaways 
Social and mobile adoption has shifted content 
marketing in visual’s favor 

 

Kick off your visual brand development, asset 
creation and content strategy by researching your 
target audience and their needs and media habits 

 

Utilize the free resources from social networks to 
make your content discoverable and sharable 

 

Use the vast amount of publicly available social 
data to see how your customers talk about, 
visualize and interact with your brand 
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q + a 
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