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Why does Trusted Content matter? 

Growing 
up in Iran 
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inPowered discovers and amplifies the most trusted content to 
help brands educate consumers and drive awareness.  
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Trusted content is needed,  
now more than ever 
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The beginning of our content journey 



10% 
banner 

ads 

55% 
trusted 
content  

15% 
brand’s 
social 

networks 

Consumers trust credible 3rd-party articles/reviews 
most when making a purchase. 

32% 
branded 
content 
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Trusted content (press coverage) is 
most influential 
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So we flipped the content marketing 
model on its head 

CONTENT  
MARKETING 
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Eating our own dog food 

• Identify experts 

• Discover most 
trusted and 
influential 
content  



93% of article reads take 
place in first 3 days 

But trusted content’s lifespan is short  
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Amplifying our trusted content 
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Measure for what actually moves  
the needle 

91%  
bounce rate 

Don’t optimize for a click. Optimize for a read.  



Get started for free today: 
http://inpwrd.com/prnews  
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http://inpwrd.com/prnews


• Branded content is going the way of the banner ad. 
 

• Flip the content marketing model on its head, and let PR lead the 
way. 
 

• Leverage tools that help you get more trusted coverage from the 
most credible and influential sources. 
 

• Once you get great coverage, flaunt it (but don’t forget to measure). 
 

• Use your best press coverage to become the content marketing 
superstar you were born to be. 
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Key takeaways 



Appendix/Leave Behind:  
How inPowered works 
 

 
 



each story’s impact on  
brand consideration 

the stories you love to  
increase their readership 

what experts are saying 
about your brand or products 

DISCOVER AMPLIFY MEASURE 

Bose offers the best noise-
canceling in-ear headphone. 
 

                    David Carnoy, CNET 

 

+56% 
increased 
consideration 

+38% 

Bose's technology  
is a wonderful thing. 
 

 Matt Schneiderman, Mashable 

Bose offers the best 
noise-canceling in-ear 
headphone. 
 

         David Carnoy, CNET 

 

Bose offers the best noise-
canceling in-ear headphone. 
 

                  David Carnoy, CNET 

 

Bose's technology is a 
wonderful thing. 
  

     Matt Schneiderman, Mashable 

The QuietComfort is the 
market leader for a reason. 
 

              Alan Henry, LifeHacker 

inPowered amplifies your coverage 
With inPowered, you can discover your most influential press coverage, extend its life and reach to 
educate many more consumers, and measure its impact on driving real business results. 
 

Here’s how it works: 
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DISCOVER 
what experts are 
saying about your 
brand or products –
and see which 

articles are driving 

the greatest reads 

and social shares - 

for free.  

 
Every day, we process hundreds of 
thousands of articles to discover the 
most trusted content from top experts 
writing about your brand, products or 
relevant trends. 

1 



Find consumers actively 
researching your product 
category wherever they are 
across the web, social, 
search, and mobile.  

AMPLIFY 
the stories you love 
to increase their 
readership 

2 

http://upload.wikimedia.org/wikipedia/commons/f/fa/IPhone_5.png


Match the articles you 
amplify to the right 
audience 
We scan each article to 
identify relevant keywords 
and topics that let us find 
consumers with an interest 
in your product - wherever 
they are across the web.  

AMPLIFY 2 



 
Upon finishing an article, 
users are asked how 
much more likely they are 
to consider your product. 
 
inPowered optimizes your 
campaign to ensure 
maximum lift in 
consideration metrics. 

MEASURE 
each article’s 
impact on brand 
consideration 

3 
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OPTIMIZE FOR 
MAXIMUM IMPACT 
Detailed engagement and 
consideration data 
enables real-time 
optimization that drives 
toward greatest ROI. 
 
 
 
Article-level metrics 
include: 
• Organic reads and 

shares 
• Paid reads and shares 
• Lift over organic 
• Time spent reading 

content 
• Increased consideration 
• Benchmark 

comparisons 



inPowered Core Differentiators 
 
 

• Existing content: Leverage the great articles you already worked so hard to get. No 
incremental cost or resources for original content creation. 

• End-to-end capabilities: Discover and amplify your top content and measure its 
business impact with one easy-to-use solution. 

• Article-level consideration metrics: Understand the business impact of every story 
amplified beyond just page views and traffic. 

• Network agnostic: Reach people actively researching your products (or similar 
products) wherever they are online – across display, search, social and mobile. 

• Turn-key: Pick the articles you want to amplify, determine how many more people 
you want reading those articles, and let inPowered do the rest. 

 


