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Follow Your Brand – Use Google Alerts 

The 

• Your free friend 
• Google.com/alerts 
• We regularly search our brand, our executive director, our key 

issues (“products”), some other big organizations 
• Ad-hoc searches when specific issues arise 
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Follow Your Brand – Use Twitter Lists 

The 

• Another free friend 
• Set up Lists 
• twitter.com/youraccount/lists 
• Find others’ lists 
• Build your own 
• support.twitter.com/articles/76460-using-twitter-lists 

https://twitter.com/youraccount/lists
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Follow Your Brand – Curate Lists 
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Follow Your Brand – Follow Active People 
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Follow Your Brand – Find Some Lists to Start  

• http://twittercounter.com/lists 
• https://twitter.com/RWW/lists 
• https://twitter.com/Scobleizer/lists 
• https://twitter.com/mashable/lists (lots of good Mashable lists) 

Cool Curated Lists for Starters 

http://twittercounter.com/lists
https://twitter.com/RWW/lists
https://twitter.com/Scobleizer/lists
https://twitter.com/mashable/lists
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Follow Your Brand – TweetDeck Still Good! 
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Follow Your Brand - Experiment 
• Paper.li 
• Free account or pro version at $9/month 
• Easily add topics and twitter hashtags 
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Follow Your Brand – Get A CrowdTangle Beta 
Invite 

• Mostly use to get a 
real-time sense of 
our issues and 
trending topics 

• Also use for 
comments and 
trending issues 
around Sierra Club 
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Follow Your Brand - Takeaways 

• Set up real-time Google Alerts, filter them to 
a designated folder and scan it a few times a 
day. 

• Curate Twitter lists, follow people with 
relevance in your content and industry, 
follow their lists, use a good Twitter client. 

• Get TweetDeck (or equivalent) and get a big 
screen you can dedicate to the feed. 

• Try others! Paper.li – can share with staff, 
CrowdTangle (beta) seems good. 
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Defense! 
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Opinion and Fact 
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Defense – Don’t Do It! 

• Fact check. Be right, always. 
• Critics facing facts before multiple 

authoritative sources spares you from the 
defensive, keeps you above the fray. 
 
We don’t engage provocations. 
We can’t win a flame war. 
 Use humor when possible to defuse a 

situation. 
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When It’s Unavoidable - Engage 

• Create a war room. 
• Funnel everything to a small team. 
• Take the ‘target’ out of the picture. 
• Listen to your constituents – watch Twitter, 

other streams. 
• Don’t engage directly, but make 

compromises based on constituents’ better 
thoughts. 

• Demonstrate leadership 
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