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P.R. to P+R 
Shifting from ‘Public Relations’  

to ‘Publishing & Relations’ 

Research & 
Measurement 

Executive 
Advocacy & 
Influence 

Professional 
Development 

Telling the 
Human Story Social Media  Inside Out  

@JasonVasquezWF / #digitalpr 



 Social Media 

 Media Relations 

 Executive Advocacy 

 Team Member 
Communications  

 Created content 

 Earned content 

Messaging Storytelling Engagement 

 Message House 

Reputation | Culture 
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By 2017, over 
184MM people 
will be users of 
the social web 

in the US 
There are 500 
years worth of 
YouTube videos 

watched on 
Facebook every 

day 

93% of 
marketers use 

social media for 
business 

450+MM 
Tweets are sent 
each and every 

day 

One out of 
every seven 

minutes spent 
online is on 
Facebook 

23% of 
Facebook’s 
users check 

their account 5 
or more times a 

day 

More than 40 
million photos 
are uploaded to 

Instagram 
every day 

Instagram 
users spend 

250+ 
minutes on 

the app every 
month 

Growth 
presents an 
opportunity 
to engage 
customers 

across 
generations 
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13 Tweetable Facts That Reveal The Power Of Social Media, by William Griggs, http://www.massrelevance.com/blog/13-tweetable-facts-reveal-power-social-media 
and Worldwide Social Network Users: 2013 Forecast and Comparative Estimates, eMarketer.com, May 2013  and The Growth of Social Media for 2013 November 21, 
2013 by Danielle Celmer 

 

Social media use is pervasive and spans generations 

@JasonVasquezWF / #digitalpr 
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What “is” Facebook to Wells Fargo?  

IS 

 Community  

 Engagement around content 

 A feedback loop 

 A two-way relationship 

 Real-time 

 Accountability for brands 

 A conversation that is happening 
whether you want it to or not 

IS NOT 

 A channel 

 A destination 

 Only a piece of content 

 Just Facebook 

 A push marketing platform 

 A broadcast channel 

 Static or rigid 
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Your Brand’s Story on Facebook 
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Our Goals  
 

 Improve the quality of engagement with our customers/prospects 
 Increase Brand Awareness 
 Improve Customer Service and Experiences 
 Reach more customers 
 Drive Business Growth and Customer Retention 
 Mitigate Risk 

 

1
0 

Our overall purpose: 
Build social experiences to engage and guide customers to help 
them achieve their goals and dreams, creating a mutual value 
exchange and driving profitable business growth for the business. 
 

 

Your Brand’s Story on Facebook 

@JasonVasquezWF / #digitalpr 
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Your Brand’s Story on Facebook 

@JasonVasquezWF / #digitalpr 
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