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2013 Incredible Year – Full of ups and downs 
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Over 70% 
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BCA Digital Strategy Mission 
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To inform, educate, engage and facilitate 
advocacy by creating audience-centric 
content. 
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Boeing Digital Ecosystem 

 
 
 
 
 
 

 Commercial        Defense & Space             Careers                International 

7.1 Million Monthly Page Views on Average 

650,000         285,000         92,000           80,000        1,100 photos      265,000 

1.6 Million Monthly Page Views on Average 

Boeing.com 

Newairplane.com 

Social Media 

External Blogs 

500K Monthly Page Views on Average 
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Target Audiences 

INDUSTRY 
   

Customers, Suppliers, Employees,  
Prospective Employees, 
Media, Thought leaders 

GENERAL PUBLIC, 
STUDENTS 

Enthusiasts, 
Business Travelers  
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AWARENESS 

CONNECTION 

PREFERENCE 
 

ADVOCACY 
 

- Effective use of marketing channels 
- Search Engine Optimization 
- Integrated campaigns 

- Audience-centric content 
- Influencer identification 
- Listening & monitoring topics 

- Engaging content 
-Join the conversation (shares, comments) 
-Sentiment and brand perception 
 

- Social engagement 
- Exclusive content 
- Calls to action 
- Direct sales support 
- Customers using content 

Building Advocacy Online 

Page Views, Site Traffic, 
Referring Traffic 

Time on Site, Top 
Content, New Visitors  

Return Visitors 
Share of Voice  

Sentiment Analysis 
Earned Media,   
Sharing 
Actions Taken 

Execution Success Measurements Goals 
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Strategic Process 

Align 
Strategy & 

Define 
Targets 

Create 
Compelling 
Experiences 

Execute 
Integrated 
Promotion 

Plan 

Increase 
Engagement 
& Advocacy 

Measure, 
Evaluate & 
Optimize 
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Summary   
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We are at our best when: 
 
Fully aligned across the enterprise – The lines are blurred 
 
Ensuring that whatever we are doing it is aligned to the business goals 
 
Telling our story ourselves 
 
Providing digital content only we can provide  
 
Content that is tailored to the audience and deliverable, shareable and measurable 
 across our digital channels 
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Thank You 

 Gary Wicks 
 Boeing Commercial Airplanes 
 Director Digital Strategy 
 @boeingairplanes 
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