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• Real-Time Digital Landscape 

• Building Brand Ambassadors  

• Measuring Success 

• Case Study 

Agenda 

@audiechambrln  #digitalsummit 
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“The illiterate of the 21st century will not be those who cannot read 
and write, but those who cannot learn, unlearn, and relearn.”  
                                                                                   ― Alvin Toffler 

@audiechambrln  #digitalsummit 
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1. Are people talking about you? 
 

2. Are the conversations leading to your desired outcomes? 
 

 

@audiechambrln  #digitalsummit 
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Relationship Status 
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•Build your network before you need it 
 

 
•Connect with highly influential people 
 
 

•Let your executives tell the world  
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Each tweet creates a marketing moment 
 
It signals what a user is experiencing in the moment,  
and may also reveal a users’ intentions 

@audiechambrln  #digitalsummit 
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Measure Success 
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2.4% 
Lift in page 

views for the app 

3.5% 
Lift in unique 
users for the 

app 

21% 
Increase in 
avg. daily 

downloads 

You know me, I am all about Customer 
Experience + Fun, so this campaign 
immediately caught my attention. 

“ 
” 

Debra Trappen 
D11 Consulting 

Source: Sysomos, Radian6, and internal realtor.com 

@audiechambrln  #digitalsummit 
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185% 
Increase in 
impressions 

98% 
Increase in 
mentions 

5% 
Social share 

of voice 
increase 

I think I might forego life until 7/26 when 
@realtordotcom is finished with moving that 
Airstream all over the place. #finditfirst 

“ 
” 

Meredith Pitt 
Twitter.com 

Source: Sysomos, Radian6, and internal realtor.com 

@audiechambrln  #digitalsummit 
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Source: internal realtor.com 
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• Social is simple 

• Relationships are foundational   

• Always measure everything 

In Summary 

@audiechambrln  #digitalsummit 
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Thank you! 
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Contact info: 
@audiechambrln on Twitter 
Linkedin.com/in/audiechamberlain 
 


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19

