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150M 
Monthly Actives 

55M 
Photos/Day 

1.2B 
Likes Daily 

16B 
Photos Shared 

90% 
<35 yrs old 

60% 
Outside U.S. 

68% 
Female 
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NASA and Instagram 

§  Joined Sept 2013 
§  Timed with the launch of the 

lunar mission LADEE 
§  First campaign – Moon-themed 



§ Campaigns 
§ Video 
§ Relevant 
§ Familiar 
§ Relatable 
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#SupernovaSunday 
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#BlackHoleFriday 
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Familiar 
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Relatable 
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Relatable 



#DIGITALPR / @michelejohnson 

Relatable 



§  Visual appeal and aesthetic are 
paramount 

§  Show How it/you works, ‘behind-the-
scenes’ access 

§  Shine the light on your passion 
§  Plan campaigns; build anticipation and 

expectation 
§  Engage, Engage, Engage! 
§  Be real. We’re all just humans, being… 
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Takeaways 
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We’re from the 
government and we’re 

here to help. 
#Haveaniceday! 



Appendix 
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NASA and Social Media 
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What NASA was doing 
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Social Media Foundation at NASA 

According to the National Aeronautics and 
Space Act (Pub. L. No. 111-314, 124 Stat. 
3328 [Dec. 18, 2010]): 

– Sec. 20112 (a) The Administration, in order to 
carry out the purpose of this Act, shall- 

•  (3) provide for the widest practicable and 
appropriate dissemination of information 
concerning its activities and the results thereof 
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NASA on Social Media 
•  Twitter: 

•  2009 – 1,000 followers 
•  Today – 5.8M followers  
•  46 astronauts on Twitter 

•  @Astro_Mike has 1.2M followers 
•  Facebook: 

•  2009 – 150,000 likes 
•  Today – 2.6M likes 

•  Google+: 
•  2009 – Didn’t exist! 
•  Today – We’re in 2M circles 

•  Instagram: 
•  2009 – Didn’t exist! 
•  Today – 580,000 followers 

•  Foursquare: 
•  2009 – Didn’t exist! 
•  Today – 580,000 followers 
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Sustaining Success 

 
•  Images & Video last longer 

than text 
–  Updates are often fleeting, but 

visuals often sustain 
themselves 

•  Be strategic 
–  It’s not just about doing it the 

first time, but rather reminding 
followers it’s there time and 
time again 
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www.nasa.gov/connect 
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#NASASocial 
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•  92% of people trust 
recommendations from 
friends and family more 
than all other forms of 
marketing. (Nielson) 

 
•  49% of U.S. consumers 

say friends and family are 
their top sources of brand 
awareness, up from 43% 
in 2009. (Jack Morton) 

	  
	  

•  NASA has had great success creating brand ambassadors by 
inviting our social media fans to in-person, behind-the-scenes 
opportunities at NASA centers and facilities. 

 
•  Events range from two hours to two days in length. 



Why do all this and more? 
•  Spreads the word as widely as possible by going 

DIRECTLY TO MEMBERS OF THE PUBLIC to tell our 
own story. 

•  Engages diverse participants, thereby connecting us to 
NON-TRADITIONAL AUDIENCES to further share our 
people, missions and programs. 

•  We gain impactful in-person AND virtual participation 
leading to significant levels of worldwide ENGAGEMENT.  

•  WE WANT TO BRING YOU THE UNIVERSE! 
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Join the Community! 
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