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Follow along:  
 

@Michelle_Mastro 
#digitalpr 



IF I POST IT ON 
FACEBOOK MY 

FANS WILL SEE IT, 
RIGHT? 

@Michelle_Mastro 
#digitalpr 



THE NEWS FEED 

@Michelle_Mastro 
#digitalpr 



EDGERANK IS DEAD 

@Michelle_Mastro 
#digitalpr 



ALGORITHM FACTORS 

Relationship settings 

Post types 

Hide post/Spam reporting 

Clicking on ads 

Device & technical considerations 

Story Bump & Last Actor 

@Michelle_Mastro 
#digitalpr 



FACEBOOK PAPER 

@Michelle_Mastro 
#digitalpr 



SO HOW DO I 
MAKE SURE 
FACEBOOK 
SHOWS MY 
CONTENT? 

@Michelle_Mastro 
#digitalpr 



HAVE A STRATEGY 

@Michelle_Mastro 
#digitalpr 



KNOW YOUR AUDIENCE 

@Michelle_Mastro 
#digitalpr 



ANALYZE POST TYPES 

@Michelle_Mastro 
#digitalpr 



CREATE GREAT CONTENT 

@Michelle_Mastro 
#digitalpr 



HAVE FUN!!! 

@Michelle_Mastro 
#digitalpr 



WHAT IF MY 
ENGAGEMENT IS 

STILL LOW? 

@Michelle_Mastro 
#digitalpr 



TRY FACEBOOK ADS 

@Michelle_Mastro 
#digitalpr 



CASE STUDY: PAGE LIKE AD 

@Michelle_Mastro 
#digitalpr 



TARGETING ON FACEBOOK 

@Michelle_Mastro 
#digitalpr 

Demographic 

Profile 

Interest 

Device 

• Age 
• Gender 

• Workplace 
• Relationship status 

• People who “like” 
PR News 

• Mobile 
• Desktop 



HOW DO I HANDLE 
A PR CRISIS ON 

FACEBOOK? 

@Michelle_Mastro 
#digitalpr 



REPUTATION MONITORING TOOLS 

@Michelle_Mastro 
#digitalpr 



TYPES OF CRISES 

@Michelle_Mastro 
#digitalpr 

Data breaches Natural Disasters 

Workplace Violence Financial Wrongdoings Bad Behavior 

Tragedy 



WHEN RESPONDING TO A CRISIS 

@Michelle_Mastro 
#digitalpr 

Try this………………………….. Not that………………………….. 



PREPARING YOURSELF 

@Michelle_Mastro 
#digitalpr 

• Monitor across channels 

• Establish Facebook presence & 
build online relationships before 
disaster 

• Identify & train people behind 
social media channels in case of 
a crisis 

• Define online crisis 
communication hub & pre-
approved messages 

• Implement a quick-moving 
approval process for content 



KEY TAKEAWAYS 
 
• The News Feed Algorithm is Facebook’s (computerized) 

editorial department. 
 

• Take advantage of Facebook’s free tools to better understand 
your audience and develop a strategy. 
 

• Facebook Ads are your new best friend. 
 

• Reputation monitoring and social listening require dedicated 
resources. 
 

• Don’t panic. Any crisis can be anticipated and planned for. 

@Michelle_Mastro 
#digitalpr 



THANK YOU 

Michelle Mastrobattista 
Director of Digital Communications 

Solomon McCown & Co 
 

Follow along:  
 

@Michelle_Mastro 
#digitalpr 
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