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WHY DOES SEO 
MATTER? 
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DISCOVERABILITY 
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CREDIBILITY 
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UP TO 30% LIFT IN 
BRAND AFFINITY FOR 
SIMPLY APPEARING 

IN SERP
http://www.conductor.com/resource-center/research/branding-value-searchs-page-1
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WEBSITE TRAFFIC 
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DIALOGUE
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SEARCH ENGINES EXIST 
TO QUICKLY CONNECT 

PEOPLE WITH RELEVANT 
INFORMATION
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Google Bing Yahoo Other
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SEO RANKING FACTORS
http://searchengineland.com/seotable
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DISCOURAGE LOW-QUALITY, THIN CONTENT

SEO PRIMER - ONE-DAY BOOT CAMP FOR EMERGING PR STARS - DECEMBER 11, 2013



SEO PRIMER - ONE-DAY BOOT CAMP FOR EMERGING PR STARS - DECEMBER 11, 2013



SEMANTIC SEARCH = CONVERSATIONAL QUERIES
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KEYWORD DISCOVERY
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KEYWORD INTENT

1. TRANSACTIONAL

2. INFORMATIONAL

3.NAVIGATIONAL
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STEP 1: BRAINSTORM
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STEP 2: TALK TO THE SALES TEAM
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STEP 3: COMPETITOR SITES

MozBar: http://moz.com/tools/seo-toolbar
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STEP 4: SEMRUSH

http://www.semrush.com/
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STEP 4: SEMRUSH
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STEP 5: GOOGLE KEYWORD PLANNER

https://adwords.google.com/ko/KeywordPlanner/Home
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STEP 5: GOOGLE KEYWORD PLANNER
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PUBLIC RELATIONS 
BUILDS CONTEXT THAT 

READERS LOVE AND 
SEARCH ENGINES 

UNDERSTAND 
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1. CREATIVE

2. RELEVANT

3. ORIGINAL

4. VALUABLE 
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GOOGLE AUTHORSHIP 

http://searchengineland.com/the-definitive-guide-to-google-authorship-markup-123218
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BOOSTSUITE

http://www.boostsuite.com/
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BOOSTSUITE
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• GREAT SEO PERFORMANCE REQUIRES 
OUTSTANDING CONTENT.

• DEEP CONTENT NEEDS TO FULFILL SEARCH 
INTENT.

• ADDRESS THE TECHNICAL FUNDAMENTALS.

• BUILD SEARCH AUTHORITY WITH LINKS & 
SOCIAL.

KEY TAKEAWAYS
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