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As the NATION’S LARGEST CIVIL RIGHTS 
ORGANIZATION WORKING TO ACHIEVE 
EQUALITY FOR LESBIAN, GAY, BISEXUAL AND 
TRANSGENDER PEOPLE, the Human Rights 
Campaign represents a force of more than 1.5 
million members and supporters nationwide — all 
committed to making HRC's vision a reality. 

HUMAN RIGHTS CAMPAIGN 

30 
Year Track Record 
of Advocacy 

DEEP 
BENCH 
Of Policy Experts 

TOP-TIER 
MEDIA 

High Credibility 
with 
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A NEW TAKE 
ON THE OLD 
Press Release 

THE U.S. SENATE’S 
CONSIDERATION OF 
THE EMPLOYMENT 
NON-DISCRIMINATION 
ACT (ENDA) 

CASE STUDY:  
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BASIC PROTECTIONS 
AGAINST WORKPLACE 
DISCRIMINATION ON 
THE BASIS OF  
SEXUAL ORIENTATION 
OR GENDER IDENTITY 

ENDA WOULD PROVIDE: 

A NEW TAKE 
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WITHOUT ENDA: 

A NEW TAKE 

YOU CAN 
BE FIRED IN 
 29 

States for your 
sexual orientation 

33 
States for your 
gender identity 
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55 

A NEW TAKE 

IN THE SENATE WE NEEDED: 

60 
Votes for cloture to 
defeat filibuster threat 

50 
Votes on final 
passage 

Caucus breakdown in the U.S. Senate 

45 
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HOW TO INFORM AND 
EDUCATE TOP-TIER WASHINGTON  
MEDIA ABOUT ENDA WHILE  
GETTING HRC INTO THE STORY 

CHALLENGE & GOAL: 

A NEW TAKE 
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OCT. 31  
Leader Reid files  
Cloture 
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NOV. 4 
Senate Votes to 
Consider the Bill 54 

7 
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NOV. 7 
Day of final 
Senate Vote 
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NOV. 7 
Day of final 
Senate Vote 

YEA 
64 

NAY 
32 
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SENT 7  
detailed emails 

with  
FACTS, QUOTES  
AND BACKGROUND  

info 

TO 275  
top-tier reporters 

OVER 7 DAYS  
of senate debate 
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CRAFT AN 
Attention-Grabbing 

HEADLINE 
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CAPTURE AND HOLD 
ATTENTION WITH YOUR 

Lead Paragraph 
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WASHINGTON — As a growing chorus of condemnation mounts against a bevy of new anti-LGBT legislation in 
Russia, today it emerged that National Organization for Marriage (NOM) president Brian Brown traveled to 
Moscow earlier this year in support of a bill — now law — that bans the adoption of Russian children by gay 
couples, unmarried couples and single people in countries where same-sex marriage is legal. People For the 
American Way reported and shared a video from an interview Brown gave to a local television station, where 
he told the reporters that prohibiting adoptions by gay and lesbian couples was a way of halting a slippery 
slope of “very negative developments all over the world.” In a speech before the Russian Duma’s committee 
on family, women and children, he stated, “Every child should have the right to have normal parents: a father 
and a mother.” 

LEAD PARAGRAPH 
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• There may be better ways to 
communicate information than a press 
release. 
 

• Just because it's been done a certain 
way in the past doesn't mean it's been 
effective... or has to done the same way 
in the future. 
 

• Reporters can diminish a release – they 
get thousands of them – but they can't 
dismiss helpful information. 
 

• Pass along timely, useful information – 
as opposed to opinion. Don't 
overwhelm.  
 

• Solid, sustained media relations is key 
to eventual inclusion. 

REMEMBER: 
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