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Social	
  Media	
  Explosion	
  



Tac1cs	
  
•  Employing	
  the	
  hub	
  and	
  spoke	
  model	
  	
  
to	
  highlight	
  branded	
  content	
  and	
  drive	
  	
  
brand	
  awareness	
  

•  Catering	
  to	
  140-­‐character	
  a=en1on	
  spans	
  
•  Crea8ng	
  channel-­‐specific	
  content	
  to	
  	
  
drive	
  conversion	
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•  Develop	
  a	
  hub	
  and	
  u8lize	
  spoke	
  channels	
  
to	
  drive	
  awareness	
  and	
  conversion	
  via	
  
branded	
  content	
  

•  Keep	
  your	
  hub	
  content	
  concise,	
  graphically-­‐
driven	
  and	
  shareable	
  

•  Create	
  channel-­‐specific	
  content	
  to	
  
provide	
  u8lity	
  and	
  drive	
  conversion	
  

Key	
  takeaways	
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