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1 
Define audience(s), 
standardize voice 
across platforms 
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Clean house 
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3 
Develop strategy  
for each platform 
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One story, several ways  #prbootcamp 



Clear calls to action  #prbootcamp 



Create sharable content  #prbootcamp 



Create sharable content  #prbootcamp 







Sell tweets like magazines  #prbootcamp 



Put effort into  
what’s working 

4 
#prbootcamp 





• Use a standard voice 

• Post every day 

• Respond to everything 

• Editorial calendar that includes sharable 
images 

• Sell stories multiple ways 

• Have clear calls to action 

• Optimize content 

• Use a consistent hash tag 

• Use best practices from magazines 

Takeaways 
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