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PRketing® starts with a five step process that goes far
beyond brand journalism.
Identify the behavior you are trying to change
Identify the people who you are trying to reach and where they consume content
Create content that will be effective in changing their behavior
Place the content where they will find it, view it, share it, etc.

Measure, assess and revise
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Web Influencers
survey Results




How Web Influencers Are
Using Video

: .. Website
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Increasing Reliance on
Social Media
Content for Ideas

. Website
Bloggers Newspapers Television Producers Average

Use It 87%

Facebook 90%

Twitter 80%

LinkedIn 37%

Google+ 17%

Pinterest 20%

YouTube 37%

Instagram 30%

Vine 17%

None 10%
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What some Brands Are Doing
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What Some Brands Are Doing

Lactaid® Scores Big with Deion Branch

Hews Travel Money
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http://usat.ly/MM5YgN
http://client.dssimon.com/demo/deionbranch_hoodwebisode_final.mp4

What Some Brands Are Doing

Legoland® Hotel Grand Opening
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Photos Likes Videos
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What Some Brands Are Doing

Consumer Electronic Association: CES
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PHONE: 1.800.377 4666
EMAIL: NEWSgDSSIMON.COM

2013 INTERNATIONAL CES

Inte

CEA is making broadcast quality HD footage available for free and unrestricted use by accredited media of CES Highlights.

For More Information, contact: Tara Dunion, tdunion@CE.org, 703.907.741%
For Technical Information, contact: James Ylisela, jamesy@dssimon.com, 312.925.9816

If you have trouble downloading, contact James Ylisela at jamesy@dssimon.com and we can send you a yousendit file.

VIDEO
{To Download Right Click en the links below and “Save Target As” or “Download Linked File" if you are on @ mac)

Best of CES/Sight and Sounds at CES 2013
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What Some Brands Are Doing

Transmedia Content
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Greenbuild 2013

GREEN - Ai % GREENBUILD

INTERNATIONAL € AIENCE AMD EXPO

Hillary Clinton Presents Keynote at Greenbuild 2013

Introduction of Ms. Clinton by Rick Fedrizzi, President, CEQ & Founding Chairman of the USGEC
Speech excerpts from Ms. Clinton
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What Some Brands are doing
Spokesperson Add Ons

Expedia Lays
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What Some Brands are doing

American College of Physicians

AC
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What Some Brands are doing

American Optometric Association

American Optometric
Association
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Senior Annuity Alert

Senior Annuity Alert FOR IMMEDIATE ATTENTION. CALL
s P A+ Enc. gyMdafe YOU WILL SPEAK WITH AN
= B Rating 5 0 INSURANCE-LICENSED AGENT

Diiscover what you want to know about the NEWEST
type of annuity, the “Hybrid= Indexed Annuity.
This offer is absolutely FREE

First NMame
LastName

Emaif Address

Fhone Number

Annuities are nol investments. i you do not need or use all of the regular manthly income from your
annuity, you can use a partion 1o meaest in the market for additional growth potential. Guaranises rely
on the financial strength and claims-paying ability of the issuing insurer.

GET THE REPORT NOW!

IN THIS FREE REPORT, YOU WILL LEARN:

How this exciting family of How this annuity can offer you a What type of ENHANCED
“Hybrid” Indexed Annuities chance to participate in market BENEFITS this annuity offers,
works and how you may be able upside without having to have such as guaranteed® income
to get the best combination from exposure to market downside. . that may increase every
every financial “world” with this year ™ .
type of annuity. ..

s @) @EPEP D S SIMON PRODUCTIONS INC s #prconf



Storytelling Tips
And No It Goes’

Adventures in Television
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Prketing® Tactics Used

-Viral video with earned media distribution
-Satellite Media Tours, video press junkets, media
pitch page

-Paid web distribution for lead generation

-Market specific distribution of paid content

-Internet Media Tours
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Prketing® Tactics Used

-Social media video

-Video for news and iTunes channel for association
members

-Vine and Instagram video as a spokesperson add
on

-Event coverage and program syndication
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Thank You
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Doug Simon
President & CEO
T.212.736.2727 | C: 917.952.7007

Twitter: @DSSimonDoug
Company Twitter: @Dssimon
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