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Make the Leap to Storytelling with your PR  
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Allstate Corporate Responsibility Story 
 Good Hands® People Building A Better Future 
 
 We care for, invest in and protect the communities where we live 

and work. 
 Employees and agency owners support and volunteer with 

thousands of nonprofits in local communities.  
 The Allstate Foundation has two signature  
      causes: teen safe driving and the economic  
      empowerment of domestic violence survivors. 
 We’ve embarked upon a passionate,  
      ambitious and coordinated effort to make our  
      organization and the communities we serve  
      stronger and to bring out the good in people’s  
      lives.  
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The Heart of a Story is People 
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 Make it easy for employees and customers to share their 
personal stories  
 External and internal social media platforms 
 Incentives/recognition 

 Tap front-line employees  
 Everyday heroes who interact with the customer 

 Be authentic and sincere 
 Observe and listen 

 Drop the corporate speak 
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A Picture (or Video) is Worth 1,000 Words 

 Use multimedia to vividly share your story 
 90% of shoppers find video useful when shopping 
 People who view an engaging web video are 54% more likely to buy or 

explore the brand 
 59% of senior executives prefer to watch video rather than read text 
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https://employeecommunity.allstate.com/groups/blogs-create-post!default.jspa?blog=50122


Purple Purse Consumer Awareness Campaign 
 

 Social media to communicate 
our story and establish 
relationships with broader 
audiences 
 Application allows visitors to share purple 

purses online in English and Spanish. 
 Digital map shows where purses have 

traveled 
 

 Integrated program messages 
on all branded social media 
sites 
 #PurplePurse and @ClickToEmpower 

were both “trending” on Twitter during 
Twitter Party  

 Hearsay templates for agency owners 
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Balance storytelling with strong metrics  

 Purple Purse 
 More than 72,000 actual and virtual passes 

 Facebook and Twitter involvement 

 $350,000 donation to YWCA 
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Key Takeaways 

 Show, don’t tell your story 
 Provide easy-to-use tools to encourage employees and 

consumers to share their personal stories 
 Use social media platforms to garner stories  
 Be sincere 
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QUESTIONS? 
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