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Not only should PR professionals focus on interfacing with social media 
platforms like Facebook, Twitter and Google+, as well as handle traditional 
media outreach and relationships, they should also take into consideration 

how reddit can affect their clients or organizations. 

The changing nature of PR 



     Differences in Platforms  
As Communication Channels 

One to many (with influencers / “power users” included) 

One to one, with the possibility of anything going one to many. 



Should a situation arise around a client of yours or a project you are 
involved with on a community-oriented site – how do you address that? 

communications and communities 



Addressing comments and concerns on behalf of a client or your 
organization can create more problems than it solves if not done properly. 

…and in the case of reddit… 
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reddit is the fastest growing social space in America. 

                    It’s also one of the most influential. 





And visits reddit  
more than  

3 times  
per day 

Every day, redditors cast nearly 

 20 million votes 
 to keep content bleeding edge fresh 

 

Engaging in  
5,000+ communities 

with multiple posts and comments per day 
 

The average redditor stays  
on reddit for almost 

 20 minutes 
 



Coming together 100% organically in communities large and small to discuss…well, 
everything 



250k+ subscribers 
175 posts per day 

3,200 comments per day 
10 million pageviews per 

month 
 

65K subscribers 
181 posts per day 

3,000 comments per day 
5 million pageviews per 

month 

318k subscribers 
140 posts per day 

3,100 comments per day 
9 million pageviews per 

month 



But how can you, as a 
communications 

professional, engage on 
reddit or get your 

messages seen on the 
site? 

Submitting your own content, or a client’s content, to reddit is 
against the terms of service.   

 
So is asking for upvotes.  Or asking for support on the site. 

 
So what’s a communications professional to do? 



http://www.reddit.com/wiki/selfpromotion 

Submit your own content? Upvote your own content?  



There is one primary editorial way 
to engage, and several ways to 

engage around advertising. 



Editorial: the reddit AMA 



Allows communicators to launch content in a safe way. 
 

• Embed anything into your branded headline – picture, video, livestream, twitter feeds, 
text/links 

• Enable comments for brand interaction – real engagement and real-time feedback    
• Allows you to seed content within the reddit community without having to be concerned about 

getting called out for abusing the community or the platform. 
 

                        advertising: sponsored headlines 



Average user spends 40 minutes per 
session.  

reddit tv: the reddit video portal 



World’s Largest Gift Exchange 

Easy, low-barrier-to-entry reddit engagement that 
generates enthusiastically positive PR  

Average # of users in an exchange – 15,000 

redditgifts 



frontstage behavior vs. backstage behavior 



Transparency and Honesty 

On reddit, users care about transparency, 
honesty about who you are, and if you are 
going to use the platform we don't care 
that you represent a brand, or person, or 
campaign, we care who you are and what 
you’re passionate about.  
 
 
“…and here’s a picture of my cat.” 



- Be first to market  
- 30 million impressions/day 
- Press Splash 
- Humanize your brand to redditors 
- Win the day 

Sponsored headlines 

It doesn't have to be for advertising, it can 
also be to get across a message, build brand 
credibility, and remind people who you are 
and what your relationship with the reddit 
community is. 



- Be first to market  
- 30 million impressions/day 
- Press Splash 
- Humanize your brand to redditors 
- Win the day 

Examples 

Ford Pi Day 



- Be first to market  
- 30 million impressions/day 
- Press Splash 
- Humanize your brand to redditors 
- Win the day 

Examples 

John Malkovich says “thank you” 



- Be first to market  
- 30 million impressions/day 
- Press Splash 
- Humanize your brand to redditors 
- Win the day 

Examples 

Fathead 



- Be first to market  
- 30 million impressions/day 
- Press Splash 
- Humanize your brand to redditors 
- Win the day 

Examples 

Fathead (part 2) 



- Be first to market  
- 30 million impressions/day 
- Press Splash 
- Humanize your brand to redditors 
- Win the day 

Examples 

“The Safe” 



- Be first to market  
- 30 million impressions/day 
- Press Splash 
- Humanize your brand to redditors 
- Win the day 

Examples 

“The Safe” follow up 



Questions? 
 



Thank you! 
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