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Pinterest: What is it good for? 

• Tell your brand’s story in a visual and 
inspiring way 

• Increase traffic to your site, drive sales, and 
acquire new customers 

• Foster community and engage with fans 
• Food porn, fitness, infographics, wedding 

planning, style inspiration, shopping, art, 
photography, puppies … the list goes on! 



Promotion: SHAPE & VSX Sport 
Red Hot Holiday Countdown 



Campaign Objectives 

• Increase account followings, capture  
e-mails, and drive user engagement 

• Encourage sharing of traffic-driving content 
and product links 

• Demonstrate core brand values via visual 
storytelling and careful curation 

• Tap passion points of followers and inspire 
the community to share brand story 





Same Content, New Story 



Promotion Results 

• 2.9 million social impressions 
• 3,900 entries 
• 68,400+ pins & repins 
• 17 pins per participant, on average 
• 11,000+ new followers between two brands 

 
• http://go.piqora.com/rs/pinfluencer/images/Case%20Study%20Shape%20VSX%20.pdf 



Pinterest for B2B Brands 



Visual Data & Information 



Tips for Small Businesses 

• Online graphic generators eg: Infogr.am 
• Create reusable design templates 
• Mine existing content 
• Experiment with imagery 
• Read the Pinterest for Business blog 
• Follow best practices for driving traffic 



Feature “Pin it” Buttons & Imagery 
Prominently on Your Website 



Gather and Use Performance Data 

 
 



Optimize Your Account for Search 



Improve SEO via Pinterest 

• Verify profile & complete “About” section  
• Share your pins on other social platforms 
• Create boards that capture long-tail search 
• Use categories and keyword-rich captions 
• Optimize image file names 
• Make yourself visible to search engines 

 
 



Key Takeaways 

• Create and curate content that tells your 
brand’s story and encourages others to 
share your ideas 

• Make your content visually exciting via 
photos and graphics 

• Follow best practices for businesses and 
use all analytics at your disposal 



…and puppies never hurt! 
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