
MONITORING 
SOCIAL WITH PAID 
AND FREE TOOLS 

 



HELLO 

@emilybuchanan 
Emily Buchanan 
Director of social engagement & brand mktg 



WHAT WE DO 

RESEARCH AND 
INSIGHTS 

INFLUENCER 
MARKETING 

COMMUNITY 
MANAGEMENT 

CONTENT 
CREATION 

INTERACTIVE 
PRODUCTION 

INNOVATION & 
TECHNOLOGY 

PAID MEDIA 
PLANNING & 

BUYING 

SOCIAL CRISIS & 
ISSUES 

MANAGEMENT 
ANALYTICS 



SOCIAL TRACKER 

Social Tracker, our proprietary social intelligence 
offering, provides clients with actionable insights 
developed by a team of social engagement and analytics 
experts using a suite of reporting technologies. Because 
one tool does not fit all. 



WHAT EVERYONE WANTS TO TRACK 



WHAT YOU CAN TRACK 

Likes Followers Views 
People 

Talking About 
This 

Engaged 
Users 

Demographics Mentions Conversion Sentiment Passion 
Intensity 

Share of 
Voice Views CTR/Open 

Rates Impressions Conversation 
Analysis 

Subscribers Referral 
Traffic Time of Day @replies Retweets 

And more and more and more … 



WHAT EVERYONE REACTS TO 

Someone’s mad. Everything’s ruined. 



WHAT EVERYONE REACTS TO 

Not enough people liked our 
awesome post – and we 
even had a cat in it 



AND THEN YOUR REPORTING BECOMES 

This many 
people like us 

But this many 
people 
complained or 
didn’t talk to us 

- = 
Now we’re sad.  
Let’s quit. 



OR YOU THINK OF IT LIKE THIS 

We tweeted 92 
times! 

Two people 
replied and 30 
people followed 
us 

+ = 
No more tweeting 



LET’S ACKNOWLEDGE SOMETHING 

Facebook likes money. 
Twitter likes money. 
YouTube likes money. 
Everyone likes money. 
 
So they will do things for 
money that we cannot do 
with organic reach alone. 



WHY ARE YOU ON SOCIAL? 

FOR ARBITRARY 
NUMBERS!  

SOMEONE TOLD 
ME TO! I LIKE FACEBOOK! 

TO GET PEOPLE 
TALKING ABOUT MY 

BRAND 
TO BE WHERE 

CONSUMERS ARE 
TO GAUGE BRAND 

HEALTH AND 
PERCEPTION 



IF THIS IS WHAT YOU WANT 

There are a lot of free and paid tools to help you measure 
those things. 

TO GET PEOPLE 
TALKING ABOUT MY 

BRAND 
TO BE WHERE 

CONSUMERS ARE 
TO GAUGE BRAND 

HEALTH AND 
PERCEPTION 



Facebook 
Insights 
 
 

FACEBOOK TOOLS 



ENGAGED USERS 

Limited view of engagement 

Full view of engagement 



PEOPLE TALKING ABOUT THIS 

What you don’t want: a whole bunch of likes, and few people who are 
actually talking about you 



PEOPLE TALKING ABOUT THIS 

People Talking About This / Total Likes = 
         0.1% of likes talking about the page 

 
 

Brand pages average 2% of people talking about their pages 
 
Top 200 brand pages average 0.5% of people talking about their pages 



WATCHING THE COMPETITION 

Wildfire Monitor lets you track Facebook, Twitter and 
Google+ growth for free 



TWITTER TOOLS 





FIND YOUR INFLUENCERS 



SOCIAL CONVERSATION TOOLS 



Minneapolis 

Chicago Indianapolis 

Denver 

Hundreds                                                      Passion Intensity 

Like 

Dislike 

Love 

Hate 
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BRAND PASSION INDEX 



82,934 total mentions 

SOCIAL CHATTER OVERVIEW 

Source: CLS Social Tracker 
Terms: Minneapolis, Mpls, 
@MeetMinneapolis, Minneapolis/Saint 
Paul, Minneapolis/St Paul 

Twitter, 
43,024 

Blogs, 
19,245 

Facebook, 
8,466 

Forums, 
5,410 News, 

4,743 

Other 
(Comments, 

Reviews) 
2,046 



SENTIMENT DRIVERS 



TOOLS FOR OTHER CHANNELS 



THANK YOU 
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