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American Traffic Solutions Facebook Page  
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 ATS is the leading provider of Technology-
Enabled Safety, Compliance and Mobility 
Solutions to Fleets, Rental Car Companies 
and State and Local Governments.    
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Challenges 
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 Challenges  
– Largely B2B, B2G company. 
– Two sides of our business, both indirectly 

interface with consumers.  Issue more than 
4million violations per year on behalf of our 
customers. 

 Goal 
– At the table not on the menu. 
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What we do 
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Strategy 
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What to consider before posting: 
- Is your content provocative?  
- Is it appropriate? 
- Are you posting in a timely or relevant 

matter? 
 
Watch your insight analytics to see what 
type of posts your fans are engaging with 
and use that style.  
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What has worked 
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 Facebook Advertising 
 Facebook Campaigns 
 Promoting Posts 
 Posting relevant topics in our industry 
 Highlighting non-profits that we partner 

with 
 Integrate other social media platforms 

such as Twitter and YouTube 
 Supervising negative comments 
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What hasn’t worked 
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 Content heavy pages 
 Deleting negative comments 
 Overloading your page with posts and 

clogging your fan’s news feeds 



7 

Negative Feedback 
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Positive Engagement 
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Most Engaged Posts 
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27 shares 
72 likes 
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Summary 
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 Give the people what they want 
– Figure out what works and what doesn’t for your 

fans/followers. 
 Before posting 

– Is it timely? 
– Is it provocative? Do you even want it to be? 
– Is it appropriate? 

 Create a community that fosters engagement 
– Develop and post code of conduct. 
– Don’t be afraid to interact with commenters. 
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Contact Info 
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Charles Territo, SVP of Public 
and Marketing Communications 

 
@ATS_RoadSafety 

facebook.com/ATSolutions 
Youtube/ATSRoadsafety 

 
   

http://www.facebook.com/ATSolutions


Making Life Safer and Easier on the Road Ahead™ 
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