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JAY BAER AUTHOR “The NOW Revolution: 7 
Shifts to Make Your Business Faster, 

Smarter and More Social” 

 
“The goal isn’t to be good 
at social media, the goal is 

to be good at business 
because of social media” 

 



POE vs. PESO 



POE 



PESO 



LISTEN 

• Who’s saying what? 
• What’s being said about: 

– Us 
– Topics of Interest 

• Where are they saying it? 

 



CUSTOMER PROFILE 



DEMOGRAPHICS 
• Age 
• Gender 
• Marital status 
• Household size 
• Occupation 
• Employment status 
• Education level 
• Income 

 



PSYCHOGRAPHICS 

• Values 
• Hobbies 
• Desires 
• Interests 

 



RATIONAL BEHAVIOR 
• Price 
• Location 
• Convenience 
• Range 
• Support 
• Promotional offers 
• Reputation 
• Trustworthiness 
• Customer service 

 



EMOTIONAL BEHAVIOR 

• Feel good factor 
• Status 
• Confidence 
• Brand Loyalty 
• Marketing 



BE SPECIFIC… 





LET THE LEARNING 
CONTINUE… 

Johna Burke 
EVP, BurrellesLuce 
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