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D. No-Holds Barred: How Two Brands Have Met
the Challenges of the Digital Present and Future

D-

[:ll

ml

i ESNESESESESSESESEEREDTD

KEVIN HUNT

Social Media Manager
Global Communications
General Mills

l]-

@kevin_hunt

D DIGITAL PR SUMMIT October 16, 2013 #digitalpr



"Ite so easy to get EXPERT RESULTS

with these mouth-watering

m::l:nG;n;rmp ROLLS 1"

b bymps for dave

ww's me hrsading and the
Tow fomily will esoy weeml bacing fram 1hil ane o

BURH @OSB‘( 0 gl'}

Mtecning Hiutis
"-!E[.l,u

tuﬂhmw huu

Over 2. ,
7 o u'.hfl lnlln'--l'n“

#digitalpr



The Brands of General Mills
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