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Use video outtakes as
exclusive content In
soclal media




Partner with a media
brand on a tweet chat
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Use online platforms like
MeetUp.com and
Active.com to drive
real-world action




9 Create a halo effect for

your brand by not
branding

cvery Body
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Use MemeGenerator.com
to Integrate popular
culture into your own
ISSues
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Invite your customers to
tell stories that
showcase your expertise

Mary scheduled an appointment after a cold aggravated her allergies. When she arrived at the office to check in for
her appointment, Susan, the receptionist, reminded her that she was overdue for her mammogram. Mary promised
Susan that she would book it when she went home, but Susan looked in the system and got Mary an appointment
right down the hall.

I could not see
the video on
SCcreen on my

' computer, but |
Mary Gonzales' Kaiser Permanente Story




e Passively manage your

dormant social accounts




Hold cross-functional
daily huddles to break
down silos
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Integrate Vine Into your
gaming initiatives
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Use the speed-dating
model for your live
events




Widen your social media
channel focus to include
non-traditional sites like
SnapChat Pheed and




Create an online
consumer group for
perpetual crowdsourcing
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Involve your mobile
team from the start to
ensure your content is
appropriate for mobile
devices




Form an issues councill
to help identify issues
early and mitigate risk
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ldentify niche influencers
by reviewing other
people’s blog rolls
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