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.............................. FaCebOOk Secrets

Latest Features for PR Pros



B
Changes to cover photo policy

* You can now add sales/purchase/price information,
call-to-actions, or company URLSs

e This allows for customizable brand presence

Cisco @ o Like | | Message & ~
467,535 likes - 8,333 talking ab

B = Frermont

" Pl i\?
sunmyvale

nView® o o
B intaClara, San Jos
= B A

Computers & Electronics - Workplace & Office
Cisco is the worldwide leader in networking that
transforms how people connect, communicate and
cellaborate. Questions? Check out our FAG:

About - Suggest an Edit Photas Map leE Connections Cisco Suppart
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Presentation Notes
Implications

While brands can use cover photo real estate to now share more information, the 20% rule will still be limiting

Facebook has announced stringent policing of brand pages beginning April 1, so following the 20% rule will be ever more necessary

The first time a page violates the policy, page admins will essentially go through Facebook’s version of driver’s ed where they are educated about the methodology to determine 20% text. They will also get an opportunity to upload a new photo within 48 hours. Failing to do so or repeat violations will result in the deletion of the cover photo



Threaded replies and hashtags

 Facebook rolled out a threaded replies feature for fan pages:

o You will be able to reply directly to comments left on your page and start a conversation
thread

« The most active and engaging conversations are shown at the top of your

posts

your content

Top Comments

‘-.ﬂ Write a comment...

.\ .’_ Serena Pea ['d say to use something sour instead (dogs generally
&l don't enjoy 'sour', but be careful you don't damage any wood etc) -
chilli may induce a wild case of the poops which you probably could do
without @J Or perhaps a loud and very firm 'MO" and remove him from
the area and keep doing that every time until it sinks in that chewing
furniture = no more fun times.

Like

-

*Reply * June 1& at 10:32am

Schlumpf O'Neill Ch Serena, we have tried the ™0™

routine so many times, I hate the word by now. But when you
try to gently swipe his nose away from the table, he thinks it's a
game and he does it even mare, He doesn't listen to ™Q", What
kind of sour things would you recommend? He is chewing up the
rugs too which is really annoying.

Like - Jume 18 at 2:56pm

Hashtags can also now be used so start using key terms so others can find

SORT ~

Mark O'Neill

#Apparently, you can now do #hashtags on #Facebook which are
#searchable. But what if #people do too #many? Will it £become a
#pain in the #2227

Like * Comment * Share - Promote * a few seconds ago

#prdigital 4
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Presentation Notes
Implications

Since an active conversation rises to the top, and a negative conversation could be an active conversation, it’ll be more important for brands to engage with their fans on pages and respond

Advancing customer service engagement as individual users can be directly replied to from the page

Live Q&As as the threaded conversation makes it easy to exchange directly with fans and track the discussion as it continues to develop



Newsfeed redesign

« More Options
filter the feed in 7 different ways
Do Regular
equivalent to the old feed with top stories
: « All Friends
ALL friend activity in chronological order
: « Following
Updates people you follow
: « Photos
A feed of only photo updates
"« Groups
A feed for updates from all your groups
« Games
A feed for all those Farmville updates
 Music
A feed of all the music being shared
« Most Recent

The old stand-by

[=) Update Status @ Add Photos/Video

What's on your mind?

3 Wal-Mart People
‘\ Hilarious Break Up Texts
#Walmart Break Up Is Epic

fWnostherbavez  Hilarious Break Up Texts | Cuefet
= cuefet.com

SORT -

Like - Comment - Share - g519 - 17 minutes ago -

Mashable
These online delivery services will drastically cut down on your

shopping time (and, if you want, the amount of times you step
outside).

18 Reasons You'll Never Leave Your
House Again
B mashable.com

Enjoy a life of convenience with these
services that deliver essentials -- new
wardrobes, dog treats, toys for your kids
and more -- directly to your doorstep.

Like - Comment - Share - gh3 - about a minute ago -

#prdigital 5



Facebook Insights

Insights provide measurements on your Facebook Page performance

Facebook Insights metrics:
User Insights — Total page likes, total fan count, daily active users, new likes/unlikes,

(0]

like source, demographics, page views, unique page views, tab views, external

referrers, media consumption

Interaction Insights — Daily post feedback (likes, comments, per post impressions),
daily page activity (mentions, discussions, reviews, wall posts, videos)

Select Insights =

71 Create Page
i1 Create App

4 Insights

®
#prdigital 6
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Presentation Notes
Insights allows Page managers to track monthly fan size growth and average number of likes / comments to compare and contrast the most successful months

The Insights dashboard separates Page analytics into four easy-to-navigate tabs including overview, page, posts and people

Posts Overview on the Insights dashboard reveals stats for all posts, shows when fans are online and highlights the best types of posts shared on the Page wall

Calculate attrition rate by using the formula “daily unlikes / daily fan count” and correlate rate to posts being shared on the Page to understand why fans are leaving



Graph Search

Graph Search is a search engine designed to give users natural
language gueries rather than a list of links. It includes data derived
from all of Facebook’s 1 billion+ users

Graph Search incorporates elements of Bing external search in its
results

Graph Search is still only available to limited Facebook users, but
Facebook plans to roll it out fully and include a mobile version

I‘_cmul for people, places and things

4% People | may know

Shaj m My friends

Tag
Photos of my friends
Tim

Cra Music my friends like

Logy Movies my friends like

App
. * © Restaurants nearby

s
Crel Games my friends play

Photos | have liked

INg
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Presentation Notes
The feature searches based on content of the user, their friend’s profiles, places, check-ins, what they like, their interests and is shaped by user privacy settings

Facebook is offering sponsored pages in search results as part of their advertising offering

Concerns about user privacy have been raised
 with some embarrassing examples showing 
up in Graph Search results



EdgeRank checker

 EdgeRank is the algorithm Facebook uses to determine what articles
should be displayed in a user’'s News Feed

« EdgeRank filters and displays only a subset of the stories generated by
your friends. Each Edge is scored by:

o Affinity — the relationship between a user and a page to determine the quality and
frequency of interactions between the two sources

o Welight — Certain posts carry more “weight” that will help you rank higher in newsfeeds.
Photos and videos are highest, then links, then plain text updates

o Relevance (recency) — The older the post, the lower the rank the post will have

Facebook EdgeRank

® T O

AFFINITY WEIGHT RELEVANCE

(Recency)

®
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Presentation Notes
Implications

96% of fans do not go back to a brand’s Facebook Page after “liking”. Brands need to engage with users by appearing more frequently on their newsfeeds

27% of all time spent on Facebook is spent looking at newsfeeds

Improve EdgeRank by being aware of how Edge is scored and keep content fresh, succinct and visual



Facebook page apps

* Apps can improve the functionality of your page. Adding apps can

help fans easily navigate your page via tabs displayed directly on
your page

 Example apps you can add include: tabs for photos, events, sign-
up forms, RSS feeds, blogs, videos, polls, contests

 Page managers can develop personalized apps or work with one of
Facebook’s Preferred Marketing Developers to create unique apps

"‘\. I Fag R I
=, | chool ro
What was the
|
m'“ ONship stap ;

_II: ) ; w1 S r O it &

1 llfl . I I - W

I ' i

Ir‘ l-l' . dp:.-:. e flﬂ'ﬂf{, er
;f'{ n - - ke I I e
LB Extended Info Poll

19,996 likes - 27 talking about this 352,122 likes - 1,094 talking about this
-
App Page App Page ‘“ﬁ _1
An application for fan Pages that complements the Info tab. With Extended The maost widely used and comprehensive poll i —- L
Info, your tab can include any field you want, such as Company History, application on Facebook. Ideal for brands who are l'.T : -
Founder Bios, and Hours, and you can add media such as images, videos, eager to engage with their fans. _ﬁ- = =M e
About - Suggest an Edit About Photas

#prdigital 9


Presenter
Presentation Notes
Implications
Enhance a fan’s user experience and customize the way you want them to navigate your page. Bring the most important content to the forefront to capture immediate audience attention

Apps can help increase viral visibility and encourage page interactions. Each time a user interacts with your Page, the activity will be posted on their activity feed

Monitor apps in Insights to determine which tabs get the most clicks and tailor accordingly for maximum content exposure



Instagram video

e Shoot and share 15-second
videos within Instagram on your
Facebook page

* Places Instagram in direct
competition with Twitter’s Vine

« Creates a new opportunity for
brands to create and share
engaging multimedia content

e Coveredin Tim Baker’s
storytelling session

introducing video on Instagram

o @

®
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Presentation Notes
The videos come with 13 special filters and available for iOS and Android
Use it to announce a new product, share behind the scenes company content, tease the launch of a new product




Facebook ads

Paid messages that can include social context

about friends. People who like your page
spend 2X more as your customers than
people who aren’t connected to you on
Facebook

Facebook allows you to advertise as ads or
“sponsored stories.” Very soon Facebook
will also allow advertising on their Graph
Search feature

Get More Page Likes: Reach people who
aren’t connected to your Page yet

Promote Page Posts: Promote a specific
post; giving you increased reach in the news
feed

Advanced Options: You can toggle your
bidding options between CPM and CPC

Exclusive E-Book Download
paloaltonetworks.com

Learn about Metwork

Network Securiy i
Data Centers

Security in Virtualized

- ]
Virtualize Data Centers

Marketo

T A Crioy 80+ pages

packed with social
AUTOMATION marketing tips and

EBOOK best practices! Check it
il out!

g Like - Inna Zumerova and Danie Pote
like Marketo.

VMware vCenter Plug-In
en.community.dell.com

Discover how you can
enrich data center
management
experience with Dell
PowerEdge servers!

Become a TaskRabbit
taskrabbit.com

The most a TaskRabbit

has ever made in one
month is 310,000.
Think wou could earn
frore?

#prdigital 11
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Presentation Notes
44% of revenue coming from mobile ads


Facebook ads - VMware

 VMware has used Facebook “Promoted Posts” to promote the

vCloud Suite Promo and achieved 118% more ‘Likes’ and reached

500% more people than non-promoted posts

 Facebook ads are now consistently in the top 3 highest
performing for referring leads for VMware enterprise products

B
i VMware vCloud - 22,552 like this
December 10, 201 2

2 at 9:44am -

+ Liked

Saturday is the last day to take advantage of the vCloud Suite promo! Upgrade now
and get everything you need for a mature laaS cloud:

——y

Like - Comment - Share

07 people like this.

n Write a comment...

1,159 people saw this post

VMware vCloud Suite Upgrade
Promotion
WWW.VITIWare.com

Upgrade to the new wCloud Suite for an
agile and secuire Infrastructure as a
Service platform.

Promote +

i VMware vCloud shared a link.
Friday @

Upgrade vSphere Enterprise Plus to VMware vCloud Suite
Standard for free! Hurry though - offer expires March 15.

- —wm

E A

Like - Comment - Share

5 835 people like this.

=
n Write a comment...

7,024 people saw this post

VMware vCloud Suite Upgrade
Promotion
WWWLVTTIWARE .COM

Upgrade to the new vCloud Suite for
an agile and secuire Infrastructure as
a Service platform.

G713

Promoted for $100.00 «

®
#prdigital 12



Secrets for deepening
audience engagement
on Facebook



Engagement checklist

« Objective —what is it? Information, entertainment,
activation — what do you want your content to do?

e Tone of voice —which is best for your
audience/demographic?

« Type of content — photos, videos, what best tells
the story?

o Optimization — How and when audiences share
content — short messages, CTA, visual, timing

« Ads/Sponsored Stories — helps drive new
audiences to your Facebook page

#prdigital 14



What increases engagement?

Wall posts with photos get a 39%
higher interaction rate

Posts with emoticons get 52% higher
interaction rates

. Cw) @ @ T “1
Posts with 80 characters or less CY O W %
receive 23% higher interaction rates g
than longer posts r.iJ' > 9w = :;; <
Posts that specifically ask for shares — S ~
receive 7X more shares a0 Q‘;@‘j fooy (Y

Posts that contain questions generate
a 92% higher comment rate

Posts that generate a “ Caption
this....” strategy generate a 5.5X
higher comment rate

Source: Buddy Media Facebook Analysis April/May 2012

#prdigital 15



How to increase “likes”

Contests — like your page, become a fan, win a prize. Use third party
apps like Wishpond

Like-Gated Coupons — require an action to make them redeemable

Like-Gated eBooks — helpful content that is free. House the
download on a tab on your page

Facebook ads — “Like” us to
Add a like button or box to your blog, website

Exclusive Like-Gated Videos — Instagram videos

I]ﬁl Like

®
#prdigital 16



....................................... VMware

How does VMware
use Facebook?



Overview

Strategy for Facebook:

supporting PR,
marketing, and
customer support

Core content:

Timeline events
Wall posts (daily)

Facebook applications and
tabs to boost engagement

VMwareTV integration

Recruitment, contest, and
C-Level messaging all
addressed

115,000+ fan base for
B2B

vmware”

3401 Hlllﬂew Avenue

VMware
115,392 likes - 2,717 talking about this

Internet/Software
Virtualization and Cloud Infrastructure Software

About - Fix a Problem

| VMware IT Management
May 29, 2012

[Contest] vCenter Ops Tell Us Your Story. Prize is a ticket
& opportunity to speak at WMworld 2012
htrp:/ fow.ly /bdFy]

VMware vCenter Operations - Tell Your
Story and Enter a Chance to Win!
ow.ly

e We are seeking the most compelling story on
how you used vCenter Operations Manager to

Like - Comment - Share - Share el

Photos VMware TV

Work for Us

WMware shared a link.
July 13

| & Like | |

Cx0 Comner

Cutting Edge Intelligence I
[ Ressent & il

CXO Corner

New VIDEO from the Technical Comms team. This one's
on Deploying the vSphere Replication Appliance in the

vSphere Web Client http:/

S

Like - Comment - Share

" 32 people like this

Sbitly/15rrcZg

Deploying the vSphere Replication
Appliance in the vSphere Web
Client

Senior Staff Engineer Peter Shepherd

explains how to deploy the vSphere
Replication appliance using the OVF

21
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VMwareSMB

» Contest to reach target audience of IT Admins

» Application developed to tie to lead gen campaigns (form entry)

» Global users and prospects submitted their “IT Hero Story” to win a
prize pack

 Engaged target audience and highlighted key global customers
through Facebook

vmware' | BLOGS Vitwara zom

e

» G4 Bg > Tisg Archives: IT Hero Conlest

VMware SMB Blog

THE FOWER OF ENTERPRISE [T MAKAGEMENT FOR SMALL AND MDEITE BUSINESS (B1A8)

Ao \S Jour- T fewo "

IT HERO

SAVES THE DAY

Tq Archives: IT Hero Contest [ ]
¢ Wien °®

Who is Your IT Hero? Call for Nominations Now Open!

Prsted on May 14, 2613 by Viware SMB
W are exciied 1o announce e launch of sur VNeareSWE IT Hevo seanch!
D083 your business Nave an T s MAE you CouldnTwork wihcat? Are you aa IT Wiz T RBSEE YOUr COMPANY'S ICh ninning

Smooiy? Wi want 15 hear froe you! The Vikdwang SME 16am .60 e S88Mh 10 FHC00NIES T unsung 1T HAMES hat make &
business hum.

A8 8 acded bonus: 3ll smranes wil recelve & tahin just for submisting their story. ¥ you win, you'll receive a Viwars prize
pack AND an IPad Mini!

VMware SMB i Like | | Message # ~ T St
1,035 likes - 22 talking about this

v Tt N B monTes wi 1] Bib searching for 1T et 1 L it by call tham
an 17 ey 310 open Io individuals wh ane themselves 1T HEroDs a3 will 25 arryone who woukd fike ¥ et thr T

Hera so ch manth a commitiee Fom the VidwaneSMB team will review e submissions received and select one
VMware 8 PR INth's eicial IT Harm, W'l reesgnies & minl &7 S Vidwarn [T HARAS Svar i courss of our seaseh
71,035 |T HERO » fire
s SAVES THE DAY SMB Blog = Onoe ssieciod, montiy IT Herous wil win 2 prize pack from Viwan plus special graphics for T social n

Software

Learn how VMware solutions lower IT infrastructure
costs for small and midsize business.

hitp: / {www.vmware.com/go/peoplelikeyou

highlight their IT Hero distinction. Each hero will also be recognized on the Yidware SMB blog 1o share their IT insights and best
DIICHEES Wit T Cammunity.

About - Suggest an Edit Photos Likes IT Hero SMB Blog

#prdigital 19
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vCloud

6,239

"The days of investing heavily all of our capital into building hardware and infrastructure are past now."

VMware vCloud delivers a shgie way t%nan
your applications where you'want theri; When you wantthem:

The Cloud - vcloud.vmware.com

1,558 35,303

@CRiverLabs ow.ly/aMc1y 1,039 clicks

Test Drive a Public Cloud
Find a vCloud Service Provider & test drive
a public cloud today.

From: ViMware

Go Te URL: hitpiivcloud vmware.comiveloud-ecosystem?src=vck

Test Drive a Public Cloud
Choose a vCloud Service Provider to match
your public cloud needs.

From: ViMware

Go Te URL: hitpiivcloud vmware.comiveloud-ecosystem?src=vck

4 [

Test Drive a Public Cloud
Apply for a public cloud evaluation from
vCloud Service Providers.

A~ W Follow

VMware shared a link
June 10

Check out CloudCred user Greg Stuart’s blog,
wvDestination: vDestination features product reviews, tech
news, tips for Cloud certification and vExpert videos. Use
vDestination as a resource to learn more about all things
Cloud-related. Think you have Cloud knowledge to share?
Create a blog and tell us about it
cloudcredadmin@vmware.com

vDestination: you're virtually there
‘vdestination.com

Like - Comment - Share B3

VMware vCloud

Goal was to create buzz around their
enterprise product launch starting
with VMworld.

Dedicated social media community
management for blogs, Twitter,
Facebook and LinkedIn, including
social media advertising.

LEWIS Pulse grew VMware’s vCloud
social media mentions from 500 to
8,000 per month

Twitter, LinkedIn and Facebook are
now the top 3 online lead
generators for enterprise sales

Currently 25% of all leads each
guarter are now driven by social
media
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Presentation Notes
Convert to FB – adjust with more VMware anecdotes 
More VMware examples throughout
How do they measure, how to spend more or less – get stats from Tony


Thank you! e
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Newsfeed redesign - details

« Additionally, by using the ‘see all’ feature you will also be able to tailor your news feed
by your location, or only people you follow at work, or only people you went to
college with. Most reports are showing about 15-20 different options to view your news
feed

 Mobile first: This is the first update from Facebook that has a distinct mobile lead.
They have tailored the new design to work best with mobile viewing. On mobile it will
look like a black bar that you have to pull from the side to display your apps and chat
options. On the web it will be a permanent black bar down the left hand side that
displays your apps and friends.

e Group Sharing: In an effort to combat the rising issue of news feeds being swamped
with the same story shared by multiple friends, in the redesign shares will get grouped
together. The users who have shared will have their profile pic display on the left hand
side of the post. If large numbers of users are sharing, then the most recent users will
appear.

 Bigger is Better: Photos and news stories will begin appearing larger. Thumbnails will
be bigger and photos will be roughly the same size as if you clicked to expand them.
This will add more richness to the user experience

* There are three main things to take away from this update. The first is that Facebook is
making an effort to not get left behind in the mobile race. Second is that the new
news feed encourages longer visits which in turn will help bolster the likelihood
of paid ad display. Finally, company pages and posts should strive to include
photos. This is the one feature most reporters are talking about. The photos are larger
now and capture more attention. Work them into your post updates!

#prdigital 23



Facebook Insights - detalls

* Insights provide measurements on your Facebook Page performance

o  Find demographic data about your audience and discover how people are finding and responding to
posts

* Facebook Insights metrics:

o User Insights — Total page likes, total fan count, daily active users, new likes/unlikes, like source,
demographics, page views, unique page views, tab views, external referrers, media consumption

o Interaction Insights — Dally post feedback (likes, comments, per post impressions), daily page
activity (mentions, discussions, reviews, wall posts, videos)

Insights allows Page managers to track monthly fan size growth and average number of likes /
comments to compare and contrast the most successful months

The Insights dashboard separates Page analytics into four easy-to-navigate tabs including
overview, page, posts and people

Posts Overview on the Insights dashboard reveals stats for all posts, shows when fans are
online and highlights the best types of posts shared on the Page wall

Calculate attrition rate by using the formula “daily unlikes / daily fan count” and correlate rate
to posts being shared on the Page to understand why fans are leaving
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Graph Search - details

» Graph Search is a semantic search engine designed to give users natural language
gueries rather than a list of links. Graph Search includes big data derived from all of
Facebook’s 1 billion+ users

* Graph Search incorporates elements of Bing external search in its results

* Graph Search is still only available to limited Facebook users, but Facebook plans to roll it
out fully and include a mobile version

* The feature searches based on content of the user, their friend’s profiles, places, check-
ins, what they like, their interests and is shaped by user privacy settings

» Facebook is offering sponsored pages in search results as part of their advertising
offering

» Concerns about user privacy have been raised with some embarrassing examples
showing up in Graph Search results

#prdigital 25



EdgeRank checker — detalls

 EdgeRank is the algorithm Facebook uses to determine what articles should be
displayed in a user’'s News Feed

 EdgeRank filters and displays only a subset of the stories generated by your
friends. Each Edge is scored by:

o Affinity — Measures the relationship between a user and a Page to determine the quality and
frequency of interactions between the two sources. Your newsfeeds will prioritize and display posts of
those you have a stronger affinity towards

o  Weight — Certain posts carry more “weight” that will help you rank higher in newsfeeds. Photos and
videos are highest, then links, then plain text updates. New features Facebook rolls out usually have
stronger weight when posted. Use new features often to reach fans more frequently on newsfeeds

o Time-Decay — The older the post, the lower the rank the post will have. Facebook prioritizes recent
posts to display on newsfeeds over older posts

Implications

96% of fans do not go back to a brand’s Facebook Page after “liking”. Brands need to
engage with users by appearing more frequently on their newsfeeds

27% of all time spent on Facebook is spent looking at newsfeeds

Improve EdgeRank by being aware of how Edge is scored and keep content fresh,
succinct and visual
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Facebook Ad Cost Breakdown

While there is no minimum spend, we would suggest investing at least $500 a
month to start

Self Service Facebook Ads:

Set up daily budget to spend. CPC model to acquire more for fans/likes and
grow the base

Customizable and targets users who have preferences that would match with
Imperva (based on their job type, organization they work for, interest, etc.)
No set amount required, but we would suggest budgeting at least $500 per
month to generate more likes/fans

Promoted Posts:

Basic promoted posts cost $10 per post. For a larger reach, promoted posts
can cost anywhere from $75-200 per post

Great way to get more eyes on key content

Does not necessarily drive more likes/fans (like the self service ads above),
but guarantees more eyeballs to the content by expanding the reach. Budget
can be smaller here as you can run these ad-hoc
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