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WHAT IS PINTEREST?

• 48.7M USERS GLOBALLY (FEB 2013)
• 15% OF INTERNET USERS (PEW 2013)
• WOMEN: 5X MORE LIKELY TO USE (5% VS. 25%)
• AVERAGE USER SPENDS 98 MINUTES PER MONTH ON SITE
• 70% USE FOR PURCHASE INSPIRATION (VS. 17% FACEBOOK)
• BEST OF PINTEREST: FOOD, FASHION, HOME & WEDDINGS

http://www.reuters.com/article/2013/02/21/net-us-funding-pinterest-idUSBRE91K01R20130221
http://www.reuters.com/article/2013/02/21/net-us-funding-pinterest-idUSBRE91K01R20130221
http://www.pewinternet.org/Reports/2013/Social-media-users/Social-Networking-Site-Users/Demo-portrait.aspx
http://www.pewinternet.org/Reports/2013/Social-media-users/Social-Networking-Site-Users/Demo-portrait.aspx
http://www.pewinternet.org/Reports/2013/Social-media-users/Social-Networking-Site-Users/Demo-portrait.aspx
http://www.pewinternet.org/Reports/2013/Social-media-users/Social-Networking-Site-Users/Demo-portrait.aspx
http://econsultancy.com/us/blog/62189-stats-who-uses-pinterest-and-why-is-it-important-for-marketers
http://econsultancy.com/us/blog/62189-stats-who-uses-pinterest-and-why-is-it-important-for-marketers
http://bizrateinsights.com/blog/2012/10/15/online-consumer-pulse-pinterest-vs-facebook-which-social-sharing-site-wins-at-shopping-engagement/
http://bizrateinsights.com/blog/2012/10/15/online-consumer-pulse-pinterest-vs-facebook-which-social-sharing-site-wins-at-shopping-engagement/
http://econsultancy.com/us/blog/62189-stats-who-uses-pinterest-and-why-is-it-important-for-marketers
http://econsultancy.com/us/blog/62189-stats-who-uses-pinterest-and-why-is-it-important-for-marketers
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GETTING STARTED:
KNOW YOUR DESTINATION
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GET STARTED WITH A 3 MONTH PLAN

1. GOALS 2. STRATEGY 3. CONTENT

• FOLLOWERS
• YOUR PINS
• WEB TRAFFIC

• AUDIENCE
• SCHEDULE
• PROMOTION   

• VALUABLE
• EYE-CATCHING
• CREATIVE
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GREAT CONTENT 
DOESN’T MEAN

WEDDINGS.
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PINNING GREAT CONTENT

BRAND

• RELEVANT
• BEAUTIFUL 
• EYE CATCHING
• USE CLEAR DESCRIPTIONS 
• HASHTAGS
• COMMON KEYWORDS FOR SEO
• LIMITED CALLS TO ACTION 
• BRAND NAME

AUDIENCE
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TELLING YOUR STORY ON PINTEREST

• PAINT THE WHOLE PICTURE OF YOUR BRAND
• INSTAGRAM PHOTOS
• GIVEAWAYS
• SLIDESHARES
• INFOGRAPHICS
• E-BOOKS
• HOW-TO’S
• VIDEOS

• THINK OUTSIDE OF THE BOX
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L.L.BEAN BOARD: 
4.6 MILLION 
FOLLOWERS
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CONNECTING THE DOTS

• ADD BUTTONS TO YOUR WEBSITE
• CROSS PROMOTE ON OTHER CHANNELS
• FEATURE GUEST CONTRIBUTORS
• PIN REGULARLY
• TALK BACK
• MEASURE 
• REACHLI.COM
• PINPUFF.COM
• PIQORA.COM (PAID)
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“MONDAY MORNING:”

1. DEFINE YOUR AUDIENCE ON PINTEREST
2. POST 20 PINS NEXT WEEK
3. BRAINSTORM 2-3 CREATIVE BOARD IDEAS
4. FIND OPPORTUNITIES FOR STORYTELLING
5. CONNECT WITH YOUR FANS - REPIN, COMMENT, LIKE, FOLLOW
6. CAREFULLY WATCH WHAT WORKS
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