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Instagram

Just point and shoot, and get creative with image editing
features (e.qg., filters)
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Why Instagram?

Yes, we’re a B2B brand...BUT Instagram
fits our objectives

Humanizes the brand through visual
storytelling

Plays into our creative DNA

Engages with a community all about self-
expression/creativity

Our Approach

Provide a behind-the-scenes look into who
we are and what we do

Highlight both our employees’ and customers’
creativity

Tap into the Instagram culture — have fun and
be a part of relevant themes
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Our Approach | Behind the Scenes at Adobe

Success Factors

Close partnership with HR
team

Coordination with brand, event
and campaign leads to help
with content generation

Learnings

Keep IG top of mind — don’t
overlook opportunities

Employee events

© 2013 Adobe Systems Incorporated. All Rights Reserved. Adobe Confidential. # ..
prdigital




Our Approach | Highlight Our Employees’ Creative Side

Success Factors

Ask employees to share photos for our team to share...or via their own
accounts, so we can re-gram

Learnings
Remind employees of key hashtags to use (e.g., #Adobe or #AdobeLife) and/or
tag @Adobe

Featured on @Adobe Featured on Individual Accounts
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Case Study | Behind the Scenes of our Global Workforce

‘Day in the Life’

24-hour stunt for a look at Adobe employee work-life
around the world

Execution Details

Each office had 3-hr channel ownership; 8 offices
took part

Corp social team provided Instagram 101 &
guidelines

Results
86 photos within 24 hours
5,853 likes + comments

Learnings
Ensure employees have fun, but not too much

Some got “photo happy” posting more than our
recommendations

Too much posting = spam
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Our Approach | Tap Into Instagram Culture

s ol Success Factors

| Integrate our visuals into popular themes
Photoshop’ ‘. and hashtags that play out well (e.g.,
‘, #TBT, #design, #NokFilter)

D—- Learnings

Monitor closely what hashtags are in use
about the brand to get indicator into what
adobelllustrator 15065 photos tO pOSt

adobeldeas 5721 photos

Secure resources to manage
engagement on- and off-channel

adobephotoshop 5667 photos
adobemax 2757 phofos
adobepremiere 2042 pholos

adobelightroom /64
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Case Study | Tap Into Instagram Culture

‘Conversation for a Cause’

Engage SXSW-goers to raise funds for STEM to STEAM
by tweeting and IG’ing pics

Execution Details on Instagram
Snap a photo of what inspires creativity = $1 donation

Results
Almost 3000 mentions of #AdobeSXSW
Only 22 on Instagram

Conversation for a Cause

Learnings
Be more specific about the ask

Need greater integration efforts with other marketing
teams to raise awareness
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Measuring Instagram Success

Key Metrics to Start

(1] Statigram

Brand mentions

Engagement (e.g., likes/hearts and
comments)

On Instagram AND other platforms (e.g.,
Facebook or Google Plus)

Measurement Tool Options

Statigram - ; - |‘ - T
Nitrogram |
Adobe Social (newly available)
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Convince Your Boss & Get Going

Little training needed. Many employees may be on Instagram now.

Step 1. Audit — your team and manager. Is IG right for you? What are your
objectives?

Step 2: Organize — who will take on mgmt. of the account, including moderation?
How often will there be posts? Where is content coming from? Do you want to
activate others? Are there guidelines for them?

Step 3: Listen — or in the case of IG, "look". Are there people the brand should
follow? What hashtags relate to your brand best?

Step 4: Snap — start slowly but get into the game. Find the right conversations, use
the right hashtags, stay active listening, posting, commenting
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