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Toyota Spain 

Toyota took its cars 
off-road with this 
entertaining Vine 
post from Toyota 

Spain. 
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Wheat Thins 

Wheat Thins ran a 
contest to win boxes 
of the product and 

spelled out the 
hashtags you must 
tweet in crackers 
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McDonald’s 
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Vine for Democracy 
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German Youth Against AIDS 
launches Vine storytelling contest 

#SixSecondsAgainstAIDS 
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Distribute rich messages with 
expandable Tweets 

Source: Buddy Media “Strategies for Effective Tweeting: A Statistical Review” June, 2012 

Media summary In-Tweet photo 

Tweets that contain links receive 86% higher Retweet rates than Tweets with no links 

Tweets with image links have 2X the engagement rate than Tweets without image links 

In-Tweet audio / video 

Promoted by Oreo 

*Some Promoted Tweets on this page are for representation only and are not reflective of an actual campaign 

Promoted by The Voice 
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Real-Time All the Time 
Timing is everything 

February 3rd, 2013 
 
February 13th, 2013 
 “How Oreo Won the Marketing Superbowl 

With a Timely Blackout Ad on Twitter” 
 

“Poland Spring’s Missed State of the  
Union Opportunity” 
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The Future of PR:  
Paid, Owned & Earned  
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Grow your follower base with Promoted 
Accounts 

Increase engagement and buzz with 
Promoted Tweets 

Ramp awareness quickly with Promoted 
Trends 
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Promoted Accounts | Promoted Tweets | Promoted Trends 
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Promoted Product Solutions 
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Promoted Product Solutions 
Targeting Capabilities 

Geo 
 

Target users 
based on 

geographic 
location 

Narrow in on 
key markets 

Search 
 

Target users 
who are 

searching on 
relevant 

keywords 

Ensure 
 relevancy 

Followers 
 

Target your 
Followers 

Leverage 
your 

advocates 

Interest 
 

Target users 
based on their 

interests 

Resonate 
with users 

Mobile 
 

Target users  
by mobile 

device 

Reach users 
on the go 

Look-a-likes 
 

Target users 
who are similar 
to your followers 

Increase  
potential 

reach 

Gender 
 

Target users 
based on 
gender 

Focus on 
key user 

segments 
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#ThankYou 
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