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Direct From the Source...

% 400 million: Tweets per day

% 200 million: Monthly active users of the services on a 30-day
basis

% 100 million: That figure a year ago

% 33,000: Tweets per second in Japan during New Years

% 6: Median number of brands users follow

% 95 : Public conversations about TV shows that happen on Twitter
% 80%: Users on mobile in the UK and Japan

% 78%: How much more likely mobile users are to retweet a brand
% 60%: Users on mobile in the U.S.

% 53%: Increase in purchase intent from users who saw a promoted
tweet

% 50%: Super Bowl advertisers with hashtags in their commercials
% 50%: Americans who see, read or hear about a tweet every day
% 12%: Higher the click rate for brand tweets with price in whole

doltars _Twitter via Digiday, 2013
% 17%: Higher the click rate for tweets with a question mark

% 1-3%: Engagement rates on Twitter ads
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Presenter
Presentation Notes
Promoted tweets cost up to $200,000 a day. “Promoted Tweets,” the format the company describes as its “atomic unit” of its ad business, requires a lot of testing and experimentation, buying a trend for the day is a familiar concept for ad buyers.
Anyone who logs on to Twitter for the day will see the promotion, which makes it roughly similar to a homepage takeover on Yahoo or YouTube – it’s a digital billboard.
So who’s buying?
A one-month survey, conducted by CNBC social media strategist Eli Langer, offers some clues. By Langer’s count, Twitter sold 26 promoted trends in the U.S. in the last 32 days — at rate-card prices, that $5.2 million, plus whatever the advertisers paid for in promoted tweets to support the campaign (bear in mind that Twitter sells trends in many other territories worldwide). Nearly half of those came from Big Media companies pushing movies and TV shows; another chunk came from food-and-beverage marketers. (AllThingsD 2013)
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Presentation Notes
People always stand out – there’s winners and losers – there’s huge opportunities to network and accomplish goals but they have to be exploited in smart, authentic and original ways. “Breaking through the noise” is more important than ever. Don’t try too hard, don’t be too antisocial, don’t be fake. 





h WHO IS AN
INFLUENCER?

0.05% MEDIA OUTLETS IS
TOTAL TWITTER POPULATION MOST ACTIVE USERS 71%
PRODUCE NO REACTION
50% )
15%
857%
T TTER ELITE EE]
POF 208 I
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Presentation Notes
1. If you say you’re an influencer, you probably aren’t. 2. It’s about identifying the right influencer and engaging him or her in an authentic way. 


LISTEN + RESPOND

Vegan
My memones of walking into a Mcl

inhaling deeply from a freshiy-opened can of dog food

onald's; the sensory experience of

Mark Zohar
McDonald's customers don't want to tell =McDStorie

their fries, mechanically separated chicken parts & wallow in shame

They just want

Metissa, »

Istor but they use stuff like cow eyes

it's made of 100% beef
U's made of 100% bee
jer

& cow il_-ln__] 125 in their hamburoe

5. Learned this today

B 0 B i<

Killuminati

| will never eat mcdonalds ever again afner seeing that rat crawl threw

the pack of buns on worldstarhiphoy m smh ol =M SLOrié
SCIENTOLOGY

The Atlantic Is Now
Publishing Bizarre,
Blatant Scientology
Propaganda as
‘Sponsored Content’

How to Protect 'Sons of Apes Can Ohio SPON NT
Workers From and Pigs': i Handle the Why Social
the Riseof | Wherelsthe Truth? Media Matters for
Robots © Reaction? | Your Business

Politics | Business | Tech | National | Global | Health | Sexes | Entertainment | Magazine

Special Repons  Vides Photo  Ebook  Mewsletters  EICIAD® Yury Shmidt: 1837-2013 Brian Whitmore

SPONSOR CONTENT  What's This? TEL AVIV, ISRAEL
Ribbon Falls on Ideal Center of

David Miscavige Leads Scientology to Milestone Year sl bav

Under ecclesiastical leader David Miscavige, the Scientology religion expanded more in 2012 than
in any 12 months of its 60-year history.

1225 PMET

Bl Recommend 259 Sham 2 oF Twest - 816

»> NEAD

ll:;ro;!r.!dbrooklnq Ioc;l:-l:\n-Fllm
Answers the Question "What
Is Sclentology?”

...

>> RIAD

2012 was a milestone year for Scientology, with the religion expanding to more than 10,000

Churches, Missions and affiliated groups, spanning 167 nations--figures that represent a WRITERS

grooath eoto on timaoe that af o dosrado ag

The Atlantic’s Scientology problem
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Presentation Notes
Brands don’t dictate the conversation – neither do you (McDonalds). Pick the right partners – the atlantic x scientology makes no sense. If you don’t listen, social will respond – the same way they took down mcdonalds and called out the Atlantic. (gawker and washpo)


IMAGINARY CASE STUDY
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HYPEBEAST

Otems Login Register

EiLike 28 W Twest 38

Journal Standard TRISECT 2013

—_— 3 Spring/Summer Lookbook
k. -— prnd KOMONO

7 Comments fiews Bacl ck

. Following an initial look at Journal Standard's 2013

[ spring/summer lookbook, further looks at the retailer's
TRISECT collection have been made available. Four
carefully composed looks [llustrate the Japanese
label's tenacity for tas.

BAND OF OUTSIDERS

New

EiLlike 12| W Tweet |26

Nike SB Project BA Red/White

Nike 8B has unveiled a signature model for team rider
Brian Anderson dubbed the Projact BA. Afirstin the
professional skateboarder's 13-year career, the Project
BA features Lunarlon cushioning for a soft yet springy

STAPLE

New

ride, and a lightweight su.

Eilike |143| W Tweet |12 n NAKED & FAMOUS
New

Wes Anderson & Roman Coppola
Channel Frangois Truffaut & Jean-Luc
Godard for Prada

8 ents - 4035 Views

APC.
Afine blend of signature styles from bath film directors New
Wes Anderson and Roman Coppolg, this short film for

Prada pays homage to two French classics: Francois
Truffaut's 1862, Jules et Jim, and Jean-Luc Godard's
1964, Bande a part. The.

Like |126] W Tweet |41 HYPEEEAST MAGAZINE

HYPEBEAST  ISSUEO4
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Presentation Notes
Let’s say Gansevoort wanted their new website featured on HYPEBEAST. 
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Presentation Notes
BE AUTHENTIC. DON’T OVERTHINK.
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